
City of Pembroke Pines 

FIRST AMENDMENT TO CONTRACTUAL 
SERVICES AGREEMENT BETWEEN THE CITY 

OF PEMBROKE PINES AND 
DBI SERVICES, LLC. 

TIDS IS AN AGREEMENT ("Agreement"), dated this ___ day of ______ _ 
2020, by and between: 

THE CITY OF PEMBROKE PINES, a municipal corporation organized 
and operating under the laws of the State of Florida, with an address of 60 I 
C ity Center Way, Pembroke Pines, FL 33025, hereinafter referred to as 
"CITY", 

and 

DBI SERVICES, LLC, a Limited Liabil ity Company as listed with the 
Delaware Division of Corporations, authorized to do business in the State 
of Florida, and with a business address of 100 N. Conahan Drive, Hazelton, 
PA 18201, hereinafter referred to as "CONTRACTOR". "CITY" and 
"CONTRACTOR" may hereafter be co llectively referred to as the "Patties". 

WHEREAS, on June 26, 2018, the CITY and CONTRACTOR entered into the Original 
Agreement ("Original Agreement") for an initia l two (2) year period, commencing on July 1, 2018 
and expiring on June 30, 2020; and, 

WHEREAS, the Original Agreement authorized the renewal of the Agreement at the 
expiration of the initial term for two (2) add itional two (2) year terms evidenced by a written 
amendment to the Original Agreement; and, 

WHEREAS, to date the Parties have been satisfied with the performance and execution of 
the Agreement and desire to amend the Original Agreement and renew the terms of their contractual 
relationship as set fotth herein; and, 

WHEREAS, the Parties desire to amend the Original Agreement to include an increase in the 
annual fee of two and eight tenths (2.8) percen~ based on the Consumer Price Index (CPl-U), and cettain provisions 
required by statutory amendments imposed since the Patties entered into the Original Agreement; 
and, 

WHEREAS, the Parties further desire to execute the first two (2) year renewal option and 
amend the Original Agreement, in accordance w ith the terms and conditions set fotth herein. 

WITNESSETH 

NOW, THEREFORE, for and in consideration of the sum of the mutual covenants and other 
good and valuable consideration, the receipt of which are hereby acknowledged, the Parties hereto 
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City of Pembroke Pines 

agree as set forth below: 

SECTION 1. The recitations set forth in the above "WHEREAS" clauses are true and 
correct and incorporated herein by this reference. 

SECTION 2. Sections 4.2 and 4.4 of the Original Agreement are hereby amended as set 
f011h below: 

4.2 The in itial annual payment amount shall not exceed THREE HUNDRED 
TWENTY EIGHT THOUSAND SIX HUNDRED AND FOURTEEN DOLLARS ($328,614.00) 
which includes an owner's contingency fee of TWENTY NINE THOUSAND EIGHT HUNDRED 
AND SEVENTY -FOUR DOLLARS ($29,874.00) payable in monthly payments for actual services 
performed for maintenance services. Future price adjustments, up or down for all subsequent contract 
years for the entire term of the Agreement, including any renewal peri ods will be adjusted from the 
annual amount in the Ori ginal Agreement, using the Consumer Price Index for All Urban Consumers 
(CPI-U) for the U.S. City Average, for Services less energy services, (1982-84=100), as published 
by the U.S. Department of Labor Statistics or its successor agency for the twelve (12) months ending 
March of each year, to be effective for the next engagement. 

4.2.1 The annual payment amount for the first two (2) year renewal term 
shall not exceed THREE HUNDRED THIRTYSEVEN THOUSAND EIGHT 
HUNDRED AND FIFTEEN DOLLARS WITH NINETEEN CENTS ($337,815.19) 
which includes an owner's contingency fee of THIRTY THOUSAND SEVEN 
HUNDRED AND TEN DOLLARS WITH FORTY-SEVEN CENTS ($30,710.47) 
payable in monthly payments for actual services performed for mai ntenance services. 

4.4 All payments shall be governed by the florida Local Government Prompt 
Payment Act, as set forth in Part VII, Chapter 218, Florida Statutes. 

SECTION 3. Section 8.7.5 of the Original Agreement is hereby deleted in its entirety as set 
fotth below: 

8.7.5 Se)mal Abuse may not be e)E:eluded from any po li ey. 

SECTION 4. Article 20 of the Original Agreement, entitled "Miscellaneous" is hereby 
amended by the addition of Section 20.18, as set forth below: 

20.18 Scrutinized Companies. CONTRACTOR, its principals or owners, 
certify that they are not listed on the Scrutinized Companies that Boycott 
Israel List, Scrutinized Companies with Activities in Sudan List, Scrutinized 
Companies with Activities in the Iran Petroleum Energy Sector List, or is 
engaged in business operations with Syria. In accordance with Section 
287.135, Florida Statutes, as amended, a company is ineligible to, and may not, 
bid on, submit a proposal for, or enter into or renew a contract with any agency 
or local governmental entity for goods or services if: 
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20.18.1 Any amount of, at the time bidding on, submitting a proposal 
for, or entering into or renewing such contract, the company is on the 
Scrutinized Companies that Boycott Israel List, created pursuant to 
Section 215.4725, Florida Statutes, or is engaged in a boycott oflsrael; 
or 

20.18.2 One million dollars or more if, at the time of bidding on, 
submitting a proposal for, or entering into or renewing such 
contract, the company: 

20.18.2.1 Is on the Scrutinized Companies with Activities 
in Sudan List or the Scrutinized Companies with 
Activities in the Iran Petroleum Energy Sector List, 
created pursuant to Section 215.473, Florida 
Statutes; or 

20.18.2.2 Is engaged in business operations in Syria. 

SECTION 5. The Original Agreement, is hereby renewed for the first two (2) year renewal 
period commencing on July 1, 2020 and terminating on June 30, 2022. 

SECTION 6. In the event of any conflict or ambiguity by and between the terms and 
provisions of this First Amendment, and the Original Agreement, the terms and provisions of this . 
First Amendment shall control to the extent of any such conflict or ambiguity. 

SECTION 7. The Parties agree that in all other respects the Original Agreement, as amended 
by this First Amendment, shall remain in full force and effect, except as specifically modified herein. 

SECTION 8. Each exhibit referred to in the Original Agreement, except as repealed herein, 
forms an essential part of this Agreement. The exhibits, if not physically attached, should be treated as 
part of this Agreement and are incorporated herein by reference. 

THE REMAINDER OF THIS PAGE 

HAS BEEN INTENTIONALLY LEFT BLANK 
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City of Pembroke Pines 

IN WITNESS OF THE FOREGOING, the Parties have set their hands and sea ls the day 
and year first written above. 

ATTEST: 

MARLENE D. GRAHAM, 
CITY CLERK 

APPROVED AS TO FORM 

Print Name: 
0 FFI C E 0 F =T=HE=-==c=IT=Y:-:---7"A=rr=o=RN:-:-=EY~ 

STATE OF ) 
) ss: 

) 

CITY: 

CITY OF PEMBROKE PINES 

BY:. ______________________________ _ 

CHARLES F. DODGE 
CITY MANAGER 

CONTRACTOR: 

DBI SERVICES, LLC 

~~~H WA-~""fn::&~.,.,, 
Tttle: 0et'II R'jz;. "7 

The foregoing instrument was acknowledged before me by means of D physical presence or D online 
notarization, this /) ~ day of ?!2~ , 2020, by ~~b (:2:;:0-tftQ>""' , of 
DBI SERVICES, L_LC, a Delaware, Limited iability Company on b half of the m1ted habll1ty 
company. He/she Jli is personally known to me or D has produced as 
identification. 

Commoow.,llhofPoo"'yiYMIO·Nota~S"I ~~f:£'RY~ -' 
Elizabeth Rashell Smyer, Notary Public 

Luzerne County 
My commission expiresApri129, 2023 

Commission number 1350199 
Member, Pennsylvania Anoclatlon of Notaries 
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Et-;-i?A:-!3E71f SJ-1 - LL- 5aJ t t:l2__ 

(Name of Notary Typed, Printed or tamped) 

A-sST DFF;c.E ,/JfA-1<-/L{ c.:, cfL 
Title or Rank 

Serial Number, if any 
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8:30 a.m. (EDT) April 10, 2020    

Technical information: (202) 691-7000  •  cpi_info@bls.gov  •  www.bls.gov/cpi 
Media Contact:             (202) 691-5902  •  PressOffice@bls.gov

CONSUMER PRICE INDEX – MARCH 2020 

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.4 percent in March on a 
seasonally adjusted basis, the largest monthly decline since January 2015, the U.S. Bureau of Labor 
Statistics reported today. Over the last 12 months, the all items index increased 1.5 percent before 
seasonal adjustment. 

A sharp decline in the gasoline index was a major cause of the monthly decrease in the seasonally 
adjusted all items index, with decreases in the indexes for airline fares, lodging away from home, and 
apparel also contributing. The energy index fell 5.8 percent as the gasoline index decreased 10.5 percent. 
The food index rose in March, increasing 0.3 percent as the food at home index rose 0.5 percent.  

The index for all items less food and energy fell 0.1 percent in March, its first monthly decline since 
January 2010. Along with the indexes for airline fares, lodging away from home, and apparel, the index 
for new vehicles declined in March. The index for shelter was unchanged, with increases in the indexes 
for rent and for owners’ equivalent rent offsetting the aforementioned decline in the index for lodging 
away from home. Indexes that increased in March include medical care, used cars and trucks, motor 
vehicle insurance, and education.   

The all items index increased 1.5 percent for the 12 months ending March, a notably smaller increase 
than the 2.3-percent increase for the period ending February. The index for all items less food and 
energy rose 2.1 percent over the last 12 months. The food index rose 1.9 percent over the last 12 months, 
while the energy index declined 5.7 percent. 
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Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Mar. 2019 - Mar. 2020
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Mar. 2019 - Mar. 2020
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

Seasonally adjusted changes from preceding month Un-
adjusted
12-mos.
ended

Mar. 2020

Sep.
2019

Oct.
2019

Nov.
2019

Dec.
2019

Jan.
2020

Feb.
2020

Mar.
2020

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 0.2 0.2 0.1 0.1 1.5

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 0.1 0.2 0.2 0.4 1.9

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 0.1 0.0 0.1 0.5 1.1

Food away from home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.2 0.2 0.3 0.4 0.2

-0.4

0.3

0.5

0.2 3.0

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.8 1.7 0.8 1.6 -0.7 -2.0 -5.8 -5.7

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.5 2.6 1.2 3.0 -1.6 -3.5 -10.4 -10.4

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.5 2.7 1.2 3.1 -1.6 -3.4 -10.5 -10.2

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.1 1.0 1.1 -8.5 -13.7 -20.1

Energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.2 -0.2 -0.3 -0.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

-0.6

0.1

0.2 0.6 0.2 -0.2 -0.1 -0.2

-0.5

0.2

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . 1.2 0.5 -1.4

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . .

-0.2

0.2 0.1 0.2

-0.5

0.1

-0.4

0.6

0.4

1.0

0.2

-0.9

0.2 -0.1

-2.9

2.1

Commodities less food and energy
commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 -0.4 -0.1 0.0 0.0 0.2 -0.3 -0.2

New vehicles. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 0.1 0.0 0.1

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . .

-0.1

0.6 -1.2 0.4

-0.4

0.8

-0.4

0.1

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3

-1.2

0.7 0.4

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . .

Services less energy services. . . . . . . . . . . . . . . . . . . . .

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

-0.4

0.1

1.0

0.2

0.2

-2.0

0.0

0.0

0.0

-1.6

1.3

2.8

3.0

Transportation services. . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . .

-0.1

0.2

0.3

0.2

0.4

-1.7

1.0

0.3

0.1

0.1

0.8

-0.7

0.6

0.0

0.3

0.3

0.0

0.4

-0.1

0.3

-0.6

0.3

0.4

0.3

0.3

-0.6

0.2

0.3

0.3

0.3

-1.9

0.5

-0.7

5.5

1 Not seasonally adjusted.
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Food 
 
The food index increased 0.3 percent in March, after rising 0.4 percent in February. The index for food 
at home increased 0.5 percent in March, the same increase as the prior month. All six major grocery 
store food group indexes increased in March. The index for nonalcoholic beverages rose 0.9 percent, its 
third consecutive increase. The index for fruits and vegetables rose 0.8 percent in March after being 
unchanged in February.  
 
The index for dairy and related products continued to rise, increasing 0.6 percent in March after a 1.1-
percent increase in February. The index for other food at home also rose 0.6 percent over the month, and 
the indexes for cereals and bakery products and for meats, poultry, fish, and eggs each increased 0.1 
percent.   
 
The index for food away from home rose 0.2 percent in March, the same increase as the prior month. 
The index for limited service meals rose 0.4 percent, while the index for full service meals was 
unchanged in March. 
 
The food at home index increased 1.1 percent over the last 12 months. The index for dairy and related 
products increased 3.7 percent over the last year. The index for meats, poultry, fish, and eggs rose 2.3 
percent, with the beef index increasing 3.8 percent. The indexes for nonalcoholic beverages and for 
other food at home both rose 1.4 percent over the last 12 months, while the index for cereals and bakery 
products increased slightly, rising 0.1 percent. The fruits and vegetables index declined 1.9 percent, with 
the fresh fruits index falling 3.5 percent. The index for food away from home rose 3.0 percent over the 
last year. The index for full service meals increased 3.2 percent and the index for limited service meals 
rose 2.8 percent over the last 12 months. 
 
Energy 
 
The energy index declined 5.8 percent in March, its largest monthly decrease since January 2015. The 
gasoline index fell for the third month in a row, declining 10.5 percent; before seasonal adjustment, 
gasoline prices fell 7.4 percent. The other major energy component indexes also declined in March. The 
index for fuel oil declined sharply, falling 13.7 percent. The index for natural gas fell 1.4 percent, and 
the electricity index decreased 0.2 percent.  
 
The energy index fell 5.7 percent over the past 12 months, its largest 12-month decline since the period 
ending August 2016. The gasoline index decreased 10.2 percent, while the fuel oil index fell 20.1 
percent. The index for natural gas declined more modestly, falling 2.9 percent. The electricity index 
increased slightly over the last 12 months, rising 0.2 percent.  
  
All items less food and energy 
 
The index for all items less food and energy decreased 0.1 percent in March. The shelter index was 
unchanged in March. The indexes for rent and owners’ equivalent rent both increased 0.3 percent, but 
were offset by a 6.8-percent decline in the index for lodging away from home. The airline fares index 
declined sharply in March, falling 12.6 percent following a 0.3-percent decline in February. The apparel 
index fell 2.0 percent in March after rising in each of the prior 4 months. The index for new vehicles fell 
0.4 percent in March after rising in February. 
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The medical care index rose 0.4 percent in March, though its component indexes were mixed. The index 
for physicians’ services rose 0.3 percent, and the index for hospital services increased 0.4 percent. The 
prescription drugs index, however, decreased 0.2 percent. The index for used cars and trucks increased 
0.8 percent in March, and the index for motor vehicle insurance rose 0.6 percent. The indexes for 
education, recreation, tobacco, alcoholic beverages, and personal care all also increased in March.   

The index for all items less food and energy rose 2.1 percent over the past 12 months. The shelter index 
rose 3.0 percent over the 12-month span, and the medical care index rose 4.7 percent. Indexes that 
declined over the past 12 months include airline fares (-10.6 percent), apparel (-1.6 percent), and new 
vehicles (-0.4 percent).  

Not seasonally adjusted CPI measures 

The Consumer Price Index for All Urban Consumers (CPI-U) increased 1.5 percent over the last 12 
months to an index level of 258.115 (1982-84=100). For the month, the index decreased 0.2 percent 
prior to seasonal adjustment.   

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 1.5 
percent over the last 12 months to an index level of 251.375 (1982-84=100). For the month, the index 
decreased 0.2 percent prior to seasonal adjustment.   

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 1.3 percent over the 
last 12 months. For the month, the index decreased 0.3 percent on a not seasonally adjusted basis. Please 
note that the indexes for the past 10 to 12 months are subject to revision.  

_______________ 
The Consumer Price Index for April 2020 is scheduled to be released on Tuesday, May 12, 2020 at 
8:30 a.m. (EDT). 

Coronavirus (COVID-19) Impact on March 2020 Consumer Price Index Data 

The Consumer Price Index (CPI) program suspended data collection by personal visit on March 
16, 2020. When possible, data normally collected by personal visit were collected either online 
or by phone. Additionally, data collection in March was affected by the temporary closing or 
limited operations of certain types of establishments. These factors resulted in an increase in 
the number of prices being considered temporarily unavailable and imputed. While the CPI 
program attempted to collect as much data as possible, many indexes are based on smaller 
amounts of collected prices than usual, and a small number of indexes that are normally 
published were not published this month. Additional information is available at 
www.bls.gov/bls/effects-of-covid-19-pandemic-on-bls-price-indexes.htm#CPI. 

Specific information about the impact of COVID-19 on March 2020 CPI data collection is 
available at www.bls.gov/cpi/additional-resources/covid19-statement-march-2020.htm.

http://www.bls.gov/bls/effects-of-covid-19-pandemic-on-bls-price-indexes.htm#CPI.%0D
http://www.bls.gov/bls/effects-of-covid-19-pandemic-on-bls-price-indexes.htm#CPI.%0D
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Technical Note 
Brief Explanation of the CPI 
The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and 
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and 
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of 
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan 
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well 
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people 
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in 
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is 
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the 
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).  
The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the 
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the 
household's earners must have been employed for at least 37 weeks during the previous 12 months. The 
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U 
population. 
The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’ 
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected 
each month in 75 urban areas across the country from about 6,000 housing units and approximately 
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types 
of stores and service establishments). All taxes directly associated with the purchase and use of items are 
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations. 
Prices of most other commodities and services are collected every month in the three largest geographic 
areas and every other month in other areas. Prices of most goods and services are obtained by personal 
visits or telephone calls by the Bureau’s trained representatives. 
In calculating the index, price changes for the various items in each location are aggregated using 
weights, which represent their importance in the spending of the appropriate population group. Local 
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are 
also published by size of city, by region of the country, for cross-classifications of regions and 
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the 
level of prices among cities; they only measure the average change in prices for each area since the base 
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are 
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three 
subsequent quarterly revisions.  
The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W, 
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals 
100.  An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively, 
that relationship can also be expressed as the price of a base period market basket of goods and services 
rising from $100 to $107.  

Sampling Error in the CPI 
The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of 
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These 
standard error estimates can be used to construct confidence intervals for hypothesis testing. For 
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example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all 
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same 
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will 
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent 
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including 
information on how to use the estimates of standard error, see https://www.bls.gov/cpi/tables/variance-
estimates/home.htm.  

Calculating Index Changes 
Movements of the indexes from 1 month to another are usually expressed as percent changes rather than 
changes in index points, because index point changes are affected by the level of the index in relation to 
its base period, while percent changes are not. The following table shows an example of using index 
values to calculate percent changes: 

  Item A Item B Item C 

Year I  112.500 225.000 110.000 

Year II  121.500 243.000 128.000 

Change in index 
points  9.000 18.000 18.000 

Percent change  9.0/112.500 x 100 = 8.0 18.0/225.000 x 100 = 8.0 18.0/110.000 x 100 = 16.4 

 
Use of Seasonally Adjusted and Unadjusted Data 
The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally 
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal 
adjustment method. These factors are updated each February, and the new factors are used to revise the 
previous 5 years of seasonally adjusted data. The factors are available at 
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2020.pdf. For more information on data 
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological 
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.  
For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred 
since they eliminate the effect of changes that normally occur at the same time and in about the same 
magnitude every year—such as price movements resulting from weather events, production cycles, 
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical 
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices 
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective 
bargaining contract agreements and pension plans, for example, tie compensation changes to the 
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of 
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised 
annually. 
Intervention Analysis 
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The Bureau of Labor Statistics uses intervention analysis seasonal adjustment for some CPI series. 
Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of price 
change. Intervention analysis seasonal adjustment is a process by which the distortions caused by such 
unusual events are estimated and removed from the data prior to calculation of seasonal factors. The 
resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to the 
unadjusted data.  
For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to 
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during 
seasonal factor calculation would distort the computation of the seasonal portion of the time series data 
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following 
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors 
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal 
factors to be applied to the unadjusted data. 
For the seasonal factors introduced for January 2020, BLS adjusted 53 series using intervention analysis 
seasonal adjustment, including selected food and beverage items, motor fuels, electricity, and vehicles.  
Revision of Seasonally Adjusted Indexes 
Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision 
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal 
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted 
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January 
2020, revised seasonal factors and seasonally adjusted indexes for 2015 to 2019 were calculated and 
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal 
adjustment software, the seasonal factors for 2019 will be applied to data for 2020 to produce the 
seasonally adjusted 2020 indexes. Series which are indirectly seasonally adjusted by summing 
seasonally adjusted component series have seasonal factors which are derived and are therefore not 
available in advance.  
Determining Seasonal Status 
Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using 
these criteria, BLS economists determine whether a series should change its status from "not seasonally 
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all 
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted, 
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years, 
but the seasonally adjusted indexes before that period will not be changed. Twenty-eight of the 81 
components of the U.S. city average all items index are not seasonally adjusted for 2020. 

Contact Information 
For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and 
Analysis Section at 202-691-7000 or cpi_info@bls.gov.  
For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or 
cpiseas@bls.gov.  
Information from this release will be made available to sensory impaired individuals upon request. 
Voice phone: 202-691-5200; Federal Relay Service: 1-800-877-8339.   

http://www.bls.gov/cpi
mailto:cpi_info@bls.gov?subject=CPI%20question
mailto:cpiseas@bls.gov?subject=CPI%20seasonal%20adjustment%20question


Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
impor-
tance
Feb.
2020

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Mar.
2019

Feb.
2020

Mar.
2020

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020

Dec.
2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 254.202 258.678 258.115 1.5 -0.2 0.1 0.1 -0.4

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.788 257.724 261.876 262.708 1.9 0.3 0.2 0.4 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.601 242.555 244.054 245.163 1.1 0.5 0.1 0.5 0.5

Cereals and bakery products. . . . . . . . . . . . 0.983 277.275 276.641 277.646 0.1 0.4 -0.4 0.5 0.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . 1.675 249.062 253.396 254.724 2.3 0.5 0.0 0.2 0.1

Dairy and related products. . . . . . . . . . . . . . . 0.772 217.531 224.443 225.627 3.7 0.5 0.2 1.1 0.6

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . 1.321 305.399 299.817 299.641 -1.9 -0.1 0.1 0.0 0.8

Nonalcoholic beverages and beverage
materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 172.060 173.194 174.454 1.4 0.7 0.4 0.5 0.9

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . 1.937 211.550 213.215 214.565 1.4 0.6 0.2 0.8 0.6

Food away from home1. . . . . . . . . . . . . . . . . . . . . . 6.187 281.887 289.781 290.216 3.0 0.2 0.4 0.2 0.2

Energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.517 211.724 208.354 199.573 -5.7 -4.2 -0.7 -2.0 -5.8

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . 3.422 231.228 223.913 207.215 -10.4 -7.5 -1.6 -3.5 -10.4

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.098 287.496 268.835 229.794 -20.1 -14.5 -0.4 -8.5 -13.7

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.261 226.616 219.677 203.512 -10.2 -7.4 -1.6 -3.3 -10.4

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . 3.186 225.282 218.373 202.205 -10.2 -7.4 -1.6 -3.4 -10.5

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.095 202.461 202.712 201.439 -0.5 -0.6 0.6 -0.3 -0.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.417 210.937 212.180 211.332 0.2 -0.4 0.4 -0.1 -0.2

Utility (piped) gas service. . . . . . . . . . . . . . . . . 0.678 174.089 171.469 168.994 -2.9 -1.4 1.0 -0.9 -1.4

All items less food and energy. . . . . . . . . . . . . . . . 79.695 261.836 267.268 267.312 2.1 0.0 0.2 0.2 -0.1

Commodities less food and energy
commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 20.240 144.994 144.605 144.718 -0.2 0.1 0.0 0.2 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.916 125.785 124.438 123.815 -1.6 -0.5 0.7 0.4 -2.0

New vehicles. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.750 147.788 147.803 147.124 -0.4 -0.5 0.0 0.1 -0.4

Used cars and trucks.. . . . . . . . . . . . . . . . . . . . . 2.522 140.513 137.452 140.689 0.1 2.4 -1.2 0.4 0.8

Medical care commodities. . . . . . . . . . . . . . . . 1.620 379.568 384.701 384.498 1.3 -0.1 -0.6 -0.6 0.0

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . 1.026 252.087 254.831 255.660 1.4 0.3 0.3 0.3 0.5

Tobacco and smoking products. . . . . . . . . . 0.586 1,103.240 1,148.752 1,162.660 5.4 1.2 0.3 0.6 1.0

Services less energy services. . . . . . . . . . . . . . 59.455 334.518 344.006 343.990 2.8 0.0 0.3 0.2 0.0

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33.194 315.135 324.254 324.615 3.0 0.1 0.4 0.3 0.0

Rent of primary residence. . . . . . . . . . . . . 7.782 327.513 338.616 339.519 3.7 0.3 0.4 0.3 0.3

Owners’ equivalent rent of
residences2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 24.032 322.482 332.177 332.864 3.2 0.2 0.3 0.2 0.3

Medical care services. . . . . . . . . . . . . . . . . . . . . 7.228 528.575 555.597 557.889 5.5 0.4 0.3 0.3 0.5

Physicians’ services. . . . . . . . . . . . . . . . . . . . 1.804 381.045 386.202 386.483 1.4 0.1 -0.4 0.2 0.3

Hospital services3. . . . . . . . . . . . . . . . . . . . . . . 2.208 336.648 350.635 351.350 4.4 0.2 0.8 -0.1 0.4

Transportation services. . . . . . . . . . . . . . . . . . . 5.418 323.982 327.466 321.610 -0.7 -1.8 0.3 0.3 -1.9

Motor vehicle maintenance and
repair1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.079 294.226 302.220 304.131 3.4 0.6 0.2 0.7 0.6

Motor vehicle insurance. . . . . . . . . . . . . . . . 1.700 573.087 576.450 579.462 1.1 0.5 -0.2 0.5 0.6

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.820 259.698 265.142 232.113 -10.6 -12.5 0.7 -0.3 -12.6

1 Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Unadjusted percent
change

Seasonally adjusted percent change

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020

Dec.
2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 1.5 -0.2 0.1 0.1 -0.4

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.788 1.9 0.3 0.2 0.4 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.601 1.1 0.5 0.1 0.5 0.5

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.983 0.1 0.4 -0.4 0.5 0.1

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.301 -1.0 0.8 0.1 -0.2 0.7

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.042 -0.7 0.8 -0.5 -0.6 1.0

Breakfast cereal1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 -1.2 1.8 -1.0 -0.8 1.8

Rice, pasta, cornmeal1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -1.0 -0.2 1.5 0.7 -0.2

Rice1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.3 -0.2 1.0 0.1 -0.2

Bakery products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.682 0.7 0.2 0.1 0.5 0.2

Bread1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.195 2.3 0.3 -0.8 0.9 0.3

White bread1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.0 0.8 -0.4 0.8 0.8

Bread other than white1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.5 -1.0 0.8 0.5

Fresh biscuits, rolls, muffins2. . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -1.4 -0.1 -1.1 0.9 -0.5

Cakes, cupcakes, and cookies. . . . . . . . . . . . . . . . . . . . . . . 0.174 0.8 1.5 0.6 -1.2 1.8

Cookies1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.4 1.4 1.3 -1.3 1.4

Fresh cakes and cupcakes1, 3. . . . . . . . . . . . . . . . . . . . . -0.5 0.8 1.2 -0.9 0.8

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.214 0.0 -1.0 -1.8 2.1 -1.0

Fresh sweetrolls, coffeecakes, doughnuts1, 3. . . . -1.4 -2.3 -1.1 1.2 -2.3

Crackers, bread, and cracker products3. . . . . . . . . 1.8 0.3 -3.1 2.7 0.1

Frozen and refrigerated bakery products, pies,
tarts, turnovers3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.3 -1.5 -0.4 2.2 -1.7

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.675 2.3 0.5 0.0 0.2 0.1

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.576 2.5 0.5 0.1 0.3 0.0

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.989 3.3 0.4 0.3 0.3 -0.3

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.451 3.8 0.6 0.0 -0.1 -0.1

Uncooked ground beef1. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 5.9 1.4 0.6 -0.4 1.4

Uncooked beef roasts1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.070 3.6 0.0 -0.7 1.2 0.0

Uncooked beef steaks2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.174 2.1 0.5 0.0 -0.1 -1.1

Uncooked other beef and veal1, 2. . . . . . . . . . . . . . . . . 0.041 2.7 -0.7 0.2 0.8 -0.7

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 3.5 0.2 0.2 1.1 -0.6

Bacon, breakfast sausage, and related
products2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.129 1.8 -0.4 0.2 -0.6 -1.0

Bacon and related products3. . . . . . . . . . . . . . . . . . . . -1.1 -2.4 -0.1 0.0 -3.1

Breakfast sausage and related products2, 3. . . 6.4 2.6 1.1 -1.1 3.1

Ham.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 8.2 4.9 1.9 3.2 1.2

Ham, excluding canned3. . . . . . . . . . . . . . . . . . . . . . . . 7.7 5.0 1.8 4.1 0.2

Pork chops1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.048 3.2 -1.3 -1.7 2.4 -1.3

Other pork including roasts, steaks, and ribs2.. . 0.071 2.3 -2.1 -0.9 1.9 -1.9

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 1.9 0.3 1.2 -0.2 -0.2

Frankfurters3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 2.7 4.8 -3.4 1.6

Lunchmeats2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 -0.2 0.9 -0.4 -0.3

Lamb and organ meats1, 3. . . . . . . . . . . . . . . . . . . . . . . . .

Lamb and mutton1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Poultry1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.319 2.2 1.3 -1.2 0.4 1.3

Chicken1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.259 1.2 1.3 -1.7 0.0 1.3

Fresh whole chicken1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.2 -2.1 -0.9 1.2

Fresh and frozen chicken parts1, 3. . . . . . . . . . . . . 1.1 1.2 -1.6 0.5 1.2

Other uncooked poultry including turkey2. . . . . . . . 0.060 7.1 1.3 0.1 1.9 1.6

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.267 0.1 -0.4 0.7 0.0 -0.5

Fresh fish and seafood2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.136 1.4 0.5 0.7 0.3 0.1

Processed fish and seafood2. . . . . . . . . . . . . . . . . . . . . . 0.131 -1.2 -1.3 0.9 -0.5 -0.5

Shelf stable fish and seafood1, 3. . . . . . . . . . . . . . . 0.9 -0.6 0.7 -1.4 -0.6

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Unadjusted percent
change

Seasonally adjusted percent change

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020

Dec.
2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

Frozen fish and seafood3. . . . . . . . . . . . . . . . . . . . . . . . -2.1 -2.5 0.0 0.1 -2.0

Eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 -1.6 1.7 -1.4 -0.8 2.8

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.772 3.7 0.5 0.2 1.1 0.6

Milk2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.209 4.9 0.0 2.1 0.1 0.2

Fresh whole milk3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 0.0 1.8 0.2 0.1

Fresh milk other than whole2, 3. . . . . . . . . . . . . . . . . . . . . . . . . 4.2 0.0 2.1 -0.1 0.1

Cheese and related products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 5.0 0.0 -0.2 1.1 0.0

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.108 2.6 1.1 0.5 -0.6 2.2

Other dairy and related products1, 2. . . . . . . . . . . . . . . . . . . . . . 0.194 1.4 1.4 0.2 1.5 1.4

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.321 -1.9 -0.1 0.1 0.0 0.8

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.040 -2.4 -0.2 0.2 0.0 0.7

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.530 -3.5 0.6 -1.4 0.1 1.0

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.074 -8.8 -1.4 -0.9 -1.6 -1.9

Bananas1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.077 -1.4 0.3 -0.8 -0.4 0.3

Citrus fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.128 -9.5 0.0 -0.2 -2.7 -1.1

Oranges, including tangerines3. . . . . . . . . . . . . . . . . . . . -10.8 -1.4 -0.2 -3.7 -0.7

Other fresh fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 1.0 1.5 -3.6 3.0 4.6

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.510 -1.3 -1.0 2.0 0.0 0.3

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.080 4.1 0.8 1.0 -0.9 2.5

Lettuce1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 -4.2 -0.5 0.5 -3.6 -0.5

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.084 7.8 2.1 5.1 3.2 4.5

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.285 -4.7 -2.5 1.3 -0.5 -1.8

Processed fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . 0.280 0.2 0.5 -0.5 -0.2 1.1

Canned fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . 0.146 -0.7 0.3 -1.0 -0.3 1.1

Canned fruits2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.9 -0.7 -1.4 0.7 -0.4

Canned vegetables2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 1.3 -0.4 -0.8 1.8

Frozen fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . . 0.084 0.8 0.7 1.6 -1.0 0.3

Frozen vegetables3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 -0.2 1.5 0.2 -0.5

Other processed fruits and vegetables including
dried2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.6 0.6 -0.2 -0.4 1.8

Dried beans, peas, and lentils1, 2, 3. . . . . . . . . . . . . . . 1.8 1.1 -0.2 -0.5 1.1

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.914 1.4 0.7 0.4 0.5 0.9

Juices and nonalcoholic drinks2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.650 1.5 0.7 0.6 0.1 1.1

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 1.6 1.0 0.4 0.0 1.3

Frozen noncarbonated juices and drinks1, 2. . . . . . . . . . 0.006 -4.1 0.3 0.2 -1.1 0.3

Nonfrozen noncarbonated juices and drinks2. . . . . . . . . 0.372 1.6 0.5 0.3 -0.2 0.9

Beverage materials including coffee and tea2. . . . . . . . . . . 0.264 1.1 0.7 -0.6 1.1 1.1

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 0.3 1.1 -0.5 0.9 1.0

Roasted coffee3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 1.5 0.2 0.2 1.3

Instant coffee1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.1 -0.6 -1.3 1.5 -0.6

Other beverage materials including tea1, 2. . . . . . . . . . . . 0.094 2.4 0.1 -0.7 1.6 0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.937 1.4 0.6 0.2 0.8 0.6

Sugar and sweets1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.265 2.6 0.6 2.6 -0.6 0.6

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.036 5.9 1.0 0.7 0.8 1.7

Candy and chewing gum1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.176 3.2 0.6 2.4 -0.7 0.6

Other sweets2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 -1.6 0.6 0.1 -1.5 0.7

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.213 -0.3 0.7 1.2 -0.4 1.1

Butter and margarine2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 0.2 2.5 2.0 -1.2 3.1

Butter3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 2.4 1.7 -0.6 2.6

Margarine3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.0 2.1 2.2 -1.0 2.7

Salad dressing2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.7 1.4 1.4 -1.0 1.8

Other fats and oils including peanut butter2. . . . . . . . . . 0.098 -2.2 -0.8 0.5 0.4 -0.6

Peanut butter1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.9 -0.2 -3.6 4.2 -0.2

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.459 1.5 0.6 -0.4 1.3 0.5

See footnotes at end of table.
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Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 3.2 1.9 0.7 1.6 0.4

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.252 1.6 -0.1 1.1 1.0 -0.1

Snacks1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.332 -0.3 0.5 -0.7 2.5 0.5

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.290 1.8 1.6 -0.7 1.5 1.6

Salt and other seasonings and spices2, 3. . . . . . . . 1.6 1.2 0.1 -0.9 2.2

Olives, pickles, relishes1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . 0.9 4.0 0.1 0.9

Sauces and gravies2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.3 2.3 -0.9 3.0 1.7

Other condiments3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 1.9 -0.8 -0.6 1.8

Baby food1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 3.6 0.2 -1.2 3.7 0.2

Other miscellaneous foods2. . . . . . . . . . . . . . . . . . . . . . . . . . 0.455 2.1 0.3 -1.0 1.0 0.0

Prepared salads1, 3, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.4 0.0 -0.5 0.3 0.0

Food away from home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.187 3.0 0.2 0.4 0.2 0.2

Full service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 3.124 3.2 0.0 0.4 0.2 0.0

Limited service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . 2.666 2.8 0.4 0.4 0.3 0.4

Food at employee sites and schools2. . . . . . . . . . . . . . . . . . . . . . . 0.145 1.9 0.3 0.1 0.2 0.4

Food at elementary and secondary schools1, 3, 5. . . . . . . 2.2 0.0 0.0 -0.1 0.0

Food from vending machines and mobile vendors1, 2. . . . 0.080 3.6 0.2 0.3 -0.3 0.2

Other food away from home1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.172 1.8 0.1 0.0 0.1 0.1

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.517 -5.7 -4.2 -0.7 -2.0 -5.8

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.422 -10.4 -7.5 -1.6 -3.5 -10.4

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -14.2 -9.5 -1.4 -5.7 -8.9

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -20.1 -14.5 -0.4 -8.5 -13.7

Propane, kerosene, and firewood6. . . . . . . . . . . . . . . . . . . . . . . . 0.062 -4.6 -1.5 -3.0 -0.1 -0.7

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.261 -10.2 -7.4 -1.6 -3.3 -10.4

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.186 -10.2 -7.4 -1.6 -3.4 -10.5

Gasoline, unleaded regular3. . . . . . . . . . . . . . . . . . . . . . . . . . . . -11.0 -7.8 -1.5 -3.7 -10.9

Gasoline, unleaded midgrade3, 7. . . . . . . . . . . . . . . . . . . . . . . -6.9 -5.7 -1.0 -3.6 -8.2

Gasoline, unleaded premium3. . . . . . . . . . . . . . . . . . . . . . . . . . -5.6 -5.3 -1.3 -2.9 -7.2

Other motor fuels2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 -8.1 -5.4 0.4 -2.0 -6.3

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.095 -0.5 -0.6 0.6 -0.3 -0.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.417 0.2 -0.4 0.4 -0.1 -0.2

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -2.9 -1.4 1.0 -0.9 -1.4

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 79.695 2.1 0.0 0.2 0.2 -0.1

Commodities less food and energy commodities. . . . . . . . . . . . 20.240 -0.2 0.1 0.0 0.2 -0.3

Household furnishings and supplies8. . . . . . . . . . . . . . . . . . . . . . . 3.737 -0.4 -0.2 -0.1 0.1 -0.3

Window and floor coverings and other linens1, 2. . . . . . . . 0.293 0.7 -0.7 4.4 1.2 -0.7

Floor coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 -1.2 -0.4 0.8 0.2 -0.4

Window coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 7.1 1.4 2.2 1.4 1.4

Other linens1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 -0.3 -1.6 6.6 1.5 -1.6

Furniture and bedding1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.940 -0.5 -1.1 0.2 0.9 -1.1

Bedroom furniture1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.333 -0.8 -2.0 0.6 -0.8 -2.0

Living room, kitchen, and dining room furniture1, 2. . . 0.454 1.0 -0.6 -0.5 1.9 -0.6

Other furniture1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 -5.2 -0.9 1.7 1.6 -0.9

Infants’ furniture1, 3, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -6.6 1.0 0.0 -6.6

Appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.211 -0.3 0.0 -0.8 0.0 0.4

Major appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.071 -1.9 0.2 -0.4 4.3 0.2

Laundry equipment3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.4 5.4 -1.6 0.6 4.1

Other appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.138 0.9 -0.1 -1.2 -1.8 0.2

Other household equipment and furnishings2. . . . . . . . . . . 0.535 -2.9 0.0 -0.4 -1.8 0.0

Clocks, lamps, and decorator items1. . . . . . . . . . . . . . . . . . 0.310 -4.8 -0.6 0.3 -0.6 -0.6

Indoor plants and flowers9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.090 -0.2 2.0 -1.6 -1.6 2.1

Dishes and flatware1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.055 9.5 1.0 5.1 -1.5 1.0

Nonelectric cookware and tableware2. . . . . . . . . . . . . . . . . 0.080 -6.5 -0.4 1.1 -2.0 -1.6

See footnotes at end of table.
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Tools, hardware, outdoor equipment and supplies2. . . . 0.874 0.4 0.3 0.0 0.0 0.1

Tools, hardware and supplies1, 2. . . . . . . . . . . . . . . . . . . . . . . 0.241 -0.4 0.6 1.0 0.6 0.6

Outdoor equipment and supplies2. . . . . . . . . . . . . . . . . . . . . . 0.447 0.8 0.2 -0.2 0.0 -0.1

Housekeeping supplies1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.882 -0.1 0.4 -0.1 -0.2 0.4

Household cleaning products1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.347 0.2 1.1 -0.1 -0.7 1.1

Household paper products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.218 1.2 0.1 -0.8 0.3 0.1

Miscellaneous household products1, 2. . . . . . . . . . . . . . . . . 0.318 -1.6 -0.3 0.2 0.1 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.916 -1.6 -0.5 0.7 0.4 -2.0

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.740 -0.8 -0.8 0.6 -0.3 0.2

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.601 0.1 -1.3 2.3 -0.7 0.0

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.113 -4.1 -1.5 1.5 1.0 -0.8

Men’s underwear, nightwear, swimwear, and
accessories1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 3.9 -0.7 4.2 3.4 -0.7

Men’s shirts and sweaters2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 -3.9 -0.5 -1.0 -1.9 1.0

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 4.2 -2.7 6.2 -2.5 0.5

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.139 -5.2 1.3 -5.8 -0.1 3.2

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.203 -2.6 0.5 0.2 1.4 -3.0

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.000 -3.5 0.6 -0.1 1.2 -3.1

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.067 -8.0 0.0 -5.5 4.2 -1.1

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.110 -10.0 1.1 -2.3 0.9 -5.7

Women’s suits and separates2. . . . . . . . . . . . . . . . . . . . . . . 0.513 -4.3 1.3 -0.7 -0.7 -2.5

Women’s underwear, nightwear, swimwear, and
accessories2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 1.9 -0.5 3.5 2.4 -2.5

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.203 3.3 0.1 1.8 2.6 -2.4

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -0.2 -1.2 1.3 0.1 -2.8

Men’s footwear1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 -1.3 -2.2 1.3 0.5 -2.2

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.143 -0.4 -1.2 1.3 2.9 -3.6

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 0.8 -0.5 1.7 -0.7 -1.9

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.133 -8.0 -3.6 1.2 -0.9 -4.3

Jewelry and watches6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.162 2.0 -1.1 2.0 -1.2 0.1

Watches1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 2.9 1.2 2.4 0.5 1.2

Jewelry6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 1.1 -1.8 2.7 -3.0 -0.8

Transportation commodities less motor fuel8. . . . . . . . . . . . . . 6.903 -0.1 0.6 -0.4 0.2 0.1

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.750 -0.4 -0.5 0.0 0.1 -0.4

New cars and trucks2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 -0.5 0.0 0.1 -0.4

New cars3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 -0.5 0.2 0.4 -0.5

New trucks3, 10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 -0.4 -0.1 0.2 -0.6

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.522 0.1 2.4 -1.2 0.4 0.8

Motor vehicle parts and equipment1. . . . . . . . . . . . . . . . . . . . . . 0.396 1.6 -0.2 0.4 0.1 -0.2

Tires1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 0.4 -0.2 -0.2 0.2 -0.2

Vehicle accessories other than tires1, 2. . . . . . . . . . . . . . . . 0.146 3.5 -0.2 1.4 -0.2 -0.2

Vehicle parts and equipment other than tires1, 3.. . 4.1 0.1 1.8 -0.3 0.1

Motor oil, coolant, and fluids1, 3. . . . . . . . . . . . . . . . . . . . . . -1.2 -3.7 -3.0 3.4 -3.7

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.620 1.3 -0.1 -0.6 -0.6 0.0

Medicinal drugs8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.547 1.3 0.0 -0.4 -0.8 0.1

Prescription drugs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.171 1.5 -0.3 -0.4 -0.8 -0.2

Nonprescription drugs1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.376 0.6 0.8 -1.3 -0.3 0.8

Medical equipment and supplies1, 8. . . . . . . . . . . . . . . . . . . . . . 0.072 1.3 -0.2 -0.8 -0.3 -0.2

Recreation commodities8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.038 -1.1 -0.8 0.1 -0.1 -0.8

Video and audio products8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 -7.9 0.3 -0.9 -0.3 0.3

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.096 -16.8 -0.6 -1.7 -1.6 -0.2

Other video equipment2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 -2.2 0.2 -1.4 0.4 -0.7

Audio equipment1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.079 0.1 1.3 0.2 1.1 1.3

Recorded music and music subscriptions1, 2. . . . . . . . . 0.045 -4.2 0.8 -0.7 -0.6 0.8

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, March 2020 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Unadjusted percent
change

Seasonally adjusted percent change

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020

Dec.
2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

Pets and pet products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.651 1.6 -0.6 -0.1 0.5 -0.6

Pet food1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 -0.3 -0.3 0.7 -0.3

Purchase of pets, pet supplies, accessories1, 2, 3. . . . 1.3 -1.0 0.2 0.3 -1.0

Sporting goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.594 -0.3 -1.5 0.6 -0.4 -2.0

Sports vehicles including bicycles1. . . . . . . . . . . . . . . . . . . . . 0.357 -0.5 -2.1 0.6 -1.1 -2.1

Sports equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.227 -0.1 -0.5 0.0 1.4 -0.9

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.027 9.8 0.8 2.4 4.9 0.0

Film and photographic supplies1, 2, 3. . . . . . . . . . . . . . . . . . .

Photographic equipment2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 0.6 2.6 5.2 -0.1

Recreational reading materials1. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 5.8 -0.2 1.4 0.3 -0.2

Newspapers and magazines1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.066 8.5 0.7 2.4 -1.6 0.7

Recreational books1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.050 1.4 -1.4 -0.1 3.0 -1.4

Other recreational goods2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 -6.1 -1.2 -0.2 -0.9 -0.7

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 -7.3 -1.1 -0.3 -1.6 -0.4

Toys, games, hobbies and playground
equipment

2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -8.0 -0.6 -0.4 -2.4 -0.4

Sewing machines, fabric and supplies1, 2. . . . . . . . . . . . . 0.022 -11.2 -7.1 0.4 2.7 -7.1

Music instruments and accessories1, 2. . . . . . . . . . . . . . . . 0.047 5.1 1.1 0.4 1.0 1.1

Education and communication commodities8. . . . . . . . . . . . . . 0.516 -4.7 0.4 -1.2 0.6 0.4

Educational books and supplies. . . . . . . . . . . . . . . . . . . . . . . . . . 0.107 -2.7 0.1 -1.7 0.1 0.2

College textbooks1, 3, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.9 0.1 -2.7 0.9 0.1

Information technology commodities8. . . . . . . . . . . . . . . . . . . . 0.409 -5.5 0.5 -1.1 0.7 0.4

Computers, peripherals, and smart home
assistants4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.298 -3.0 1.2 -1.1 1.5 0.8

Computer software and accessories1, 2. . . . . . . . . . . . . . . 0.019 -10.9 -1.2 -1.2 0.5 -1.2

Telephone hardware, calculators, and other
consumer information items2. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 -13.5 -1.4 -1.4 -1.9 -0.4

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.026 1.4 0.3 0.3 0.3 0.5

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 1.4 0.6 0.4 0.4 0.7

Beer, ale, and other malt beverages at home. . . . . . . . 0.221 3.4 0.7 0.8 0.8 0.8

Distilled spirits at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.093 -1.0 0.1 0.4 0.0 -0.1

Whiskey at home1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.1 -0.9 1.5 1.0 -0.9

Distilled spirits, excluding whiskey, at home1, 3. . . . -0.3 0.5 1.0 -0.1 0.5

Wine at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 0.2 0.6 -0.1 0.2 0.9

Alcoholic beverages away from home1. . . . . . . . . . . . . . . . . . 0.451 1.6 0.0 0.4 0.2 0.0

Beer, ale, and other malt beverages away from
home

1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 -0.2 0.5 0.1 -0.2

Wine away from home1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.1 0.2 0.1 0.1

Distilled spirits away from home1, 2, 3. . . . . . . . . . . . . . . . . . 3.5 0.3 0.2 0.6 0.3

Other goods8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.484 3.1 0.4 0.5 0.6 0.3

Tobacco and smoking products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 5.4 1.2 0.3 0.6 1.0

Cigarettes2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.509 5.8 1.3 0.4 0.7 1.0

Tobacco products other than cigarettes1, 2. . . . . . . . . . . 0.059 1.3 0.3 -0.5 0.3 0.3

Personal care products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 0.5 -0.1 0.1 1.1 -0.1

Hair, dental, shaving, and miscellaneous personal
care products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.372 1.4 -0.3 -0.2 1.2 -0.3

Cosmetics, perfume, bath, nail preparations and
implements1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 -0.7 0.2 0.4 1.0 0.2

Miscellaneous personal goods2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 4.2 -0.3 2.9 -1.2 -0.5

Stationery, stationery supplies, gift wrap3. . . . . . . . . . . . . 5.0 -0.5 0.2 -0.2 -0.6

Infants’ equipment1, 3, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.6 2.4 16.1 -2.8 2.4

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59.455 2.8 0.0 0.3 0.2 0.0

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33.194 3.0 0.1 0.4 0.3 0.0

Rent of shelter12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.825 3.0 0.1 0.4 0.3 0.1

See footnotes at end of table.
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Expenditure category

Relative
importance

Feb.
2020

Unadjusted percent
change

Seasonally adjusted percent change

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020
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2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.782 3.7 0.3 0.4 0.3 0.3

Lodging away from home2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.011 -6.4 -3.1 0.2 2.0 -6.8

Housing at school, excluding board12. . . . . . . . . . . . . . . 0.117 2.3 0.0 0.2 0.2 0.2

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.894 -7.5 -3.5 0.1 2.3 -7.7

Owners’ equivalent rent of residences12. . . . . . . . . . . . . . 24.032 3.2 0.2 0.3 0.2 0.3

Owners’ equivalent rent of primary residence12. . . 22.826 3.2 0.2 0.3 0.2 0.3

Tenants’ and household insurance1, 2. . . . . . . . . . . . . . . . . 0.369 -0.5 -0.6 -0.3 0.3 -0.6

Water and sewer and trash collection services2. . . . . . . . . . . 1.086 3.2 0.2 0.2 0.3 0.3

Water and sewerage maintenance. . . . . . . . . . . . . . . . . . . . . . . 0.795 3.1 0.3 0.0 0.2 0.4

Garbage and trash collection1, 10. . . . . . . . . . . . . . . . . . . . . . . . . 0.291 3.5 0.2 0.9 0.7 0.2

Household operations1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 4.5 0.1 0.1 0.7 0.1

Domestic services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 1.0 0.0 0.2 0.0 0.0

Gardening and lawncare services1, 2. . . . . . . . . . . . . . . . . . . . . 1.7

Moving, storage, freight expense1, 2. . . . . . . . . . . . . . . . . . . . . . 0.088 2.3 -0.4 1.3 0.9 -0.4

Repair of household items1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.116 5.7 0.1 0.5 -0.3 0.1

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.228 5.5 0.4 0.3 0.3 0.5

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.630 1.6 0.2 -0.2 0.1 0.3

Physicians’ services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.804 1.4 0.1 -0.4 0.2 0.3

Dental services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.988 2.8 0.7 -0.3 -0.1 0.4

Eyeglasses and eye care1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.366 0.6 0.0 -0.1 0.0 0.0

Services by other medical professionals1, 6. . . . . . . . . . . 0.472 0.8 0.0 0.2 0.0 0.0

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.400 4.2 0.2 0.7 0.0 0.4

Hospital services13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.208 4.4 0.2 0.8 -0.1 0.4

Inpatient hospital services13, 3. . . . . . . . . . . . . . . . . . . . . . . . 4.0 0.2 0.6 -0.7 0.6

Outpatient hospital services3, 6. . . . . . . . . . . . . . . . . . . . . . . 3.6 0.1 1.0 0.0 0.2

Nursing homes and adult day services13. . . . . . . . . . . . . . 0.123 2.5 0.2 0.0 0.2 0.3

Care of invalids and elderly at home1, 5. . . . . . . . . . . . . . . 0.069 3.1 1.7 0.0 0.7 1.7

Health insurance1, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.199 20.6 1.3 1.7 1.4 1.3

Transportation services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.418 -0.7 -1.8 0.3 0.3 -1.9

Leased cars and trucks1, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.642 -3.6 -0.6 -0.2 0.3 -0.6

Car and truck rental2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.120 3.6 -2.8 1.2 -2.2 -6.9

Motor vehicle maintenance and repair1. . . . . . . . . . . . . . . . . . 1.079 3.4 0.6 0.2 0.7 0.6

Motor vehicle body work1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.057 3.8 0.0 -0.2 0.2 0.0

Motor vehicle maintenance and servicing1. . . . . . . . . . . . 0.625 3.5 0.8 0.0 0.3 0.8

Motor vehicle repair1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 3.2 0.4 0.5 1.6 0.4

Motor vehicle insurance.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.700 1.1 0.5 -0.2 0.5 0.6

Motor vehicle fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.572 2.7 0.2 0.3 0.2 0.2

State motor vehicle registration and license
fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.297 2.8 0.1 0.4 0.1 0.1

Parking and other fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 2.6 0.3 0.2 0.3 0.3

Parking fees and tolls2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 0.3 0.0 0.3 0.3

Automobile service clubs1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . 1.2 0.2 0.1 1.2

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.305 -7.2 -8.2 0.2 0.2 -8.5

Airline fares.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.820 -10.6 -12.5 0.7 -0.3 -12.6

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.177 -6.1 -2.7 0.3 -0.2 -4.0

Intercity bus fare1, 3, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -5.2 -2.1 -16.3 -0.6 -2.1

Intercity train fare1, 3, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Ship fare1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -7.7 -1.4 0.2 -0.8 -1.4

Intracity transportation1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.304 1.1 0.2 0.3 0.3 0.2

Intracity mass transit1, 3, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.0 0.1 0.2 0.0

Recreation services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.769 2.4 0.7 0.3 -0.5 0.6

Video and audio services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.243 2.6 0.4 0.4 -0.6 0.1

Cable and satellite television service10. . . . . . . . . . . . . . . . 1.162 3.4 0.4 0.7 -0.6 0.1

See footnotes at end of table.
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Expenditure category

Relative
importance

Feb.
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Unadjusted percent
change

Seasonally adjusted percent change

Mar.
2019-
Mar.
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Feb.
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2020

Jan.
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Feb.
2020

Feb.
2020-
Mar.
2020

Video discs and other media, including rental of
video

1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.081 -9.6 0.5 -2.4 -0.6 0.5

Video discs and other media1, 2, 3. . . . . . . . . . . . . . . . . . . -16.0 0.9 -4.1 -1.1 0.9

Rental of video discs and other media1, 2, 3. . . . . . . . 2.7 0.8 0.2 0.2 0.8

Pet services including veterinary2. . . . . . . . . . . . . . . . . . . . . . . . . 0.548 3.1 0.3 0.3 -0.4 0.3

Pet services1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.1 0.1 0.2 0.6 0.1

Veterinarian services2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.3 0.4 0.2 -0.7 0.4

Photographers and photo processing1, 2. . . . . . . . . . . . . . . . . 0.045 0.5 0.2 0.2 2.9 0.2

Photographer fees1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 0.0 -0.3 2.4 0.0

Photo processing1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.1 0.5 0.6 0.6 0.5

Other recreation services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.932 2.2 1.0 0.2 -0.4 1.1

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees1, 2.. . 0.698 2.8 0.8 0.5 -0.3 0.8

Admissions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.700 2.4 1.3 -0.1 -0.8 1.7

Admission to movies, theaters, and
concerts1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.1 0.5 0.3 0.7 0.5

Admission to sporting events1, 2, 3. . . . . . . . . . . . . . . . . . . 2.7 2.2 0.4 -4.0 2.2

Fees for lessons or instructions1, 6. . . . . . . . . . . . . . . . . . . . . 0.212 0.5 0.0 0.2 0.2 0.0

Education and communication services8. . . . . . . . . . . . . . . . . . . 6.230 2.1 -0.1 0.4 0.1 0.1

Tuition, other school fees, and childcare.. . . . . . . . . . . . . . . . 2.912 2.3 0.0 0.4 0.3 0.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.569 1.7 0.0 0.5 0.2 0.2

Elementary and high school tuition and fees. . . . . . . . . 0.424 2.7 0.1 0.3 0.3 0.4

Day care and preschool9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.764 3.5 0.1 0.1 0.6 0.2

Technical and business school tuition and fees2. . . . . 0.036 2.1 0.1 0.4 0.2 0.2

Postage and delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 4.1 -0.1 0.6 0.6 0.2

Postage.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.102 4.3 0.0 0.8 0.7 0.2

Delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.010 1.3 -0.6 -1.4 0.1 -0.4

Telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.293 1.8 0.0 0.3 -0.1 0.0

Wireless telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . 1.891 -0.1 0.0 0.0 -0.2 0.0

Land-line telephone services1, 8. . . . . . . . . . . . . . . . . . . . . . . . 0.402 7.9 0.1 1.6 0.3 0.1

Internet services and electronic information
providers2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.901 2.1 -0.6 0.7 0.0 -0.3

Other personal services1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.654 2.8 0.2 0.6 0.3 0.2

Personal care services1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.669 3.3 0.1 0.7 0.3 0.1

Haircuts and other personal care services1, 2. . . . . . . . 0.669 3.3 0.1 0.7 0.3 0.1

Miscellaneous personal services. . . . . . . . . . . . . . . . . . . . . . . . . . 0.986 2.4 0.3 0.6 0.2 0.1

Legal services1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 0.6 0.0 0.7 0.6 0.0

Funeral expenses1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.140 1.6 0.0 0.3 -0.4 0.0

Laundry and dry cleaning services1, 2. . . . . . . . . . . . . . . . . 0.219 3.3 0.1 0.3 0.4 0.1

Apparel services other than laundry and dry
cleaning

1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.030 5.4 1.6 0.2 0.8 1.6

Financial services6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.233 4.0 0.8 0.8 0.5 0.0

Checking account and other bank services1, 2, 3.. . 2.2 1.2 0.0 0.8 1.2

Tax return preparation and other accounting
fees

1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 0.5 2.0 0.1 0.5

1 Not seasonally adjusted.
2 Indexes on a December 1997=100 base.
3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
5 Indexes on a December 2005=100 base.
6 Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
8 Indexes on a December 2009=100 base.
9 Indexes on a December 1990=100 base.
10 Indexes on a December 1983=100 base.



11 Indexes on a December 2001=100 base.
12 Indexes on a December 1982=100 base.
13 Indexes on a December 1996=100 base.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
March 2020
[1982-84=100, unless otherwise noted]

Special aggregate indexes

Relative
impor-
tance
Feb.
2020

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Mar.
2019

Feb.
2020

Mar.
2020

Mar.
2019-
Mar.
2020

Feb.
2020-
Mar.
2020

Dec.
2019-
Jan.
2020

Jan.
2020-
Feb.
2020

Feb.
2020-
Mar.
2020

All items less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.212 253.643 258.165 257.382 1.5 -0.3 0.1 0.0 -0.5

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66.806 233.290 236.084 235.184 0.8 -0.4 0.0 0.0 -0.7

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . 53.018 226.909 229.390 228.099 0.5 -0.6 0.0 -0.1 -0.9

All items less food, shelter, and energy. . . . . . . . . . 46.501 232.222 235.659 235.539 1.4 -0.1 0.2 0.2 -0.2

All items less food, shelter, energy, and used
cars and trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.979 237.836 241.844 241.387 1.5 -0.2 0.2 0.1 -0.3

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . 91.152 242.776 246.445 245.778 1.2 -0.3 0.1 0.1 -0.5

All items less energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 93.483 260.505 265.734 265.896 2.1 0.1 0.2 0.2 0.0

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37.450 184.993 185.331 184.364 -0.3 -0.5 -0.2 -0.1 -1.0

Commodities less food, energy, and used
cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.718 146.120 146.126 145.767 -0.2 -0.2 0.1 0.1 -0.5

Commodities less food.. . . . . . . . . . . . . . . . . . . . . . . . . . 23.662 152.742 151.792 150.257 -1.6 -1.0 -0.4 -0.4 -1.9

Commodities less food and beverages. . . . . . . . 22.636 149.344 148.304 146.714 -1.8 -1.1 -0.4 -0.4 -2.0

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 62.550 322.456 331.139 331.021 2.7 0.0 0.4 0.2 -0.1

Services less rent of shelter1. . . . . . . . . . . . . . . . . . . . 29.724 340.396 348.701 347.979 2.2 -0.2 0.2 0.2 -0.2

Services less medical care services. . . . . . . . . . . 55.322 306.807 314.141 313.845 2.3 -0.1 0.3 0.2 -0.1

Durables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.683 105.379 104.421 104.703 -0.6 0.3 -0.4 0.2 -0.1

Nondurables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.767 225.714 227.015 225.113 -0.3 -0.8 -0.2 -0.1 -1.3

Nondurables less food. . . . . . . . . . . . . . . . . . . . . . . . . . . 12.979 198.584 197.680 193.597 -2.5 -2.1 -0.5 -0.6 -3.0

Nondurables less food and beverages. . . . . . . . 11.953 195.255 194.122 189.714 -2.8 -2.3 -0.6 -0.6 -3.3

Nondurables less food, beverages, and
apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.037 242.842 241.692 234.822 -3.3 -2.8 -1.0 -0.9 -3.7

Nondurables less food and apparel. . . . . . . . . . . . 10.063 242.500 241.755 235.665 -2.8 -2.5 -0.9 -0.7 -3.3

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.149 263.886 270.281 270.273 2.4 0.0 0.3 0.2 0.0

Education and communication2. . . . . . . . . . . . . . . . . . . . 6.746 137.082 139.256 139.199 1.5 0.0 0.3 0.1 0.1

Education2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.019 263.905 269.360 269.450 2.1 0.0 0.3 0.3 0.3

Communication2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.726 72.943 73.793 73.719 1.1 -0.1 0.2 0.0 0.0

Information and information processing2. . . . 3.614 68.950 69.693 69.622 1.0 -0.1 0.2 0.0 0.0

Information technology, hardware and
services3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.321 7.390 7.375 7.354 -0.5 -0.3 0.1 0.2 -0.1

Recreation2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.807 120.743 122.067 122.265 1.3 0.2 0.3 -0.3 0.1

Video and audio2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.517 105.119 106.034 106.466 1.3 0.4 0.3 -0.6 0.1

Pets, pet products and services2. . . . . . . . . . . . . . . 1.199 176.496 180.819 180.452 2.2 -0.2 0.1 0.1 -0.2

Photography2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 73.161 75.996 76.305 4.3 0.4 0.9 3.6 0.1

Food and beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.814 257.430 261.487 262.320 1.9 0.3 0.2 0.4 0.3

Domestically produced farm food.. . . . . . . . . . . . . . 6.343 250.216 251.833 252.974 1.1 0.5 0.1 0.4 0.5

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.653 357.332 364.767 365.516 2.3 0.2 0.4 0.0 0.3

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.238 118.637 116.710 116.390 -1.9 -0.3 0.5 0.5 -1.8

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.341 241.550 242.951 241.160 -0.2 -0.7 0.4 -0.3 -0.6

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.255 199.429 199.117 196.998 -1.2 -1.1 0.5 -0.6 -0.9

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.848 492.306 513.923 515.605 4.7 0.3 0.2 0.1 0.4

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.582 208.836 207.772 203.854 -2.4 -1.9 -0.6 -0.5 -2.9

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.277 204.680 203.291 200.626 -2.0 -1.3 -0.7 -0.6 -2.4

New and used motor vehicles2. . . . . . . . . . . . . . . 7.268 99.975 99.028 99.527 -0.4 0.5 -0.4 0.2 -0.1

Utilities and public transportation. . . . . . . . . . . . . . . . . . 8.941 216.735 219.886 216.968 0.1 -1.3 0.2 0.2 -1.2

Household furnishings and operations. . . . . . . . . . . 4.613 123.746 124.636 124.469 0.6 -0.1 -0.1 0.1 -0.1

Other goods and services. . . . . . . . . . . . . . . . . . . . . . . . . . 3.139 448.471 460.144 461.495 2.9 0.3 0.6 0.4 0.3

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.552 232.888 237.978 238.175 2.3 0.1 0.7 0.4 0.1

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, March 2020
[1982-84=100, unless otherwise noted]

Area
Pricing

Schedule1

Percent change to Mar. 2020 from: Percent change to Feb. 2020 from:

Mar.
2019

Jan.
2020

Feb.
2020

Feb.
2019

Dec.
2019

Jan.
2020

U.S. city average. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.5 0.1 -0.2 2.3 0.7 0.3

Region and area size2

Northeast. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.7 0.1 -0.2 2.4 1.0 0.3

Northeast - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.9 0.1 -0.1 2.5 1.0 0.3

Northeast - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.4 0.0 -0.3 2.2 1.0 0.3

New England4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.5 0.0 -0.2 2.5 0.9 0.2

Middle Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.8 0.1 -0.2 2.3 1.0 0.3

Midwest. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.0 -0.2 -0.5 2.1 0.7 0.3

Midwest - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.3 -0.3 -0.5 2.3 0.7 0.2

Midwest - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 0.8 -0.2 -0.5 2.0 0.7 0.4

East North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.0 -0.4 -0.6 2.0 0.6 0.1

West North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.0 0.3 -0.4 2.3 0.8 0.7

South. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.1 0.1 -0.1 1.9 0.5 0.2

South - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.1 0.0 -0.2 1.9 0.5 0.2

South - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.0 0.1 -0.1 1.9 0.4 0.1

South Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.3 0.1 -0.2 2.2 0.6 0.2

East South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 0.4 0.0 0.0 1.0 0.3 0.0

West South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 0.9 0.0 -0.1 1.6 0.3 0.1

West. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 2.5 0.2 -0.2 3.1 0.7 0.4

West - Size Class A. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 2.4 0.2 -0.3 3.2 0.9 0.4

West - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 2.5 0.3 0.0 2.9 0.4 0.4

Mountain4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 3.2 0.0 -0.1 4.0 0.3 0.2

Pacific4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 2.2 0.3 -0.2 2.8 0.8 0.5

Size classes

Size Class A5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.7 0.1 -0.2 2.5 0.8 0.3

Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 1.4 0.1 -0.2 2.2 0.6 0.3

Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI. . . . . . . . . . . . . . . . . . . . . . . . M 1.1 -0.7 -0.7 2.0 1.0 0.0

Los Angeles-Long Beach-Anaheim, CA. . . . . . . . . . . . . . . . . . M 1.9 -0.4 -0.7 3.4 1.1 0.3

New York-Newark-Jersey City, NY-NJ-PA. . . . . . . . . . . . . . . M 2.0 0.0 -0.2 2.4 1.0 0.2

Atlanta-Sandy Springs-Roswell, GA.. . . . . . . . . . . . . . . . . . . . . . 2 2.9 0.8

Baltimore-Columbia-Towson, MD6. . . . . . . . . . . . . . . . . . . . . . . . . 2 1.8 0.5

Detroit-Warren-Dearborn, MI. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 2.6 0.5

Houston-The Woodlands-Sugar Land, TX.. . . . . . . . . . . . . . . 2 1.5 0.6

Miami-Fort Lauderdale-West Palm Beach, FL. . . . . . . . . . . 2 1.4 0.4

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD. . . . . . . 2 2.6 1.0

Phoenix-Mesa-Scottsdale, AZ7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 4.4 0.6

San Francisco-Oakland-Hayward, CA.. . . . . . . . . . . . . . . . . . . . 2 2.9 0.9

Seattle-Tacoma-Bellevue, WA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 2.5 1.0

St. Louis, MO-IL. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 2.1 0.8

Urban Alaska.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 -0.3 0.0

Boston-Cambridge-Newton, MA-NH.. . . . . . . . . . . . . . . . . . . . . . 1 1.8 0.1

Dallas-Fort Worth-Arlington, TX.. . . . . . . . . . . . . . . . . . . . . . . . . . . 1 1.0 0.0

Denver-Aurora-Lakewood, CO.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 2.2 -0.3

Minneapolis-St.Paul-Bloomington, MN-WI. . . . . . . . . . . . . . . . 1 1.2 -0.3

Riverside-San Bernardino-Ontario, CA4. . . . . . . . . . . . . . . . . . . 1 2.3 0.0

San Diego-Carlsbad, CA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 1.8 0.0

Tampa-St. Petersburg-Clearwater, FL8. . . . . . . . . . . . . . . . . . . 1 2.1 0.2

Urban Hawaii. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 1.8 0.6

Washington-Arlington-Alexandria, DC-VA-MD-WV6. . . . . 1 0.4 -0.4

1 Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.
1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.

2 Regions defined as the four Census regions.



3 Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
5 Indexes on a December 1986=100 base.
6 1998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
8 Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, March 2020
[Percent changes]

Month Year
Unadjusted 1-month percent change Unadjusted 12-month percent change

C-CPI-U1 CPI-U C-CPI-U1 CPI-U

December 2000.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.6 3.4

December 2001.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.6

December 2002.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.0 2.4

December 2003.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.7 1.9

December 2004.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.2 3.3

December 2005.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 3.4

December 2006.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.3 2.5

December 2007.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.7 4.1

December 2008.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.1

December 2009.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 2.7

December 2010.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2011.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 3.0

December 2012.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.7

December 2013.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2014.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.8

December 2015.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.7

December 2016.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 2.1

December 2017.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.7 2.1

January 2018. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 1.6 2.1

February 2018. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.5 1.7 2.2

March 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 1.9 2.4

April 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 2.1 2.5

May 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.4 2.3 2.8

June 2018. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 2.4 2.9

July 2018. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.0 2.6 2.9

August 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.1 2.3 2.7

September 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.9 2.3

October 2018. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 2.1 2.5

November 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 -0.3 1.8 2.2

December 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 -0.3 1.5 1.9

January 2019. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 1.3 1.6

February 2019. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 1.3 1.5

March 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.6 1.5 1.9

April 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 1.7 2.0

May 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 1.5 1.8

June 2019. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.0 1.4 1.6

July 2019. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 1.6 1.8

August 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.0 1.6 1.7

September 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.5 1.7

October 2019. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.2 1.6 1.8

November 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 1.8 2.1

December 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 2.1 2.3

January 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 2.3 2.5

February 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.3 2.1 2.3

March 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 -0.2 1.3 1.5

1 The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated
expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in
January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;
October-December indexes are final in October of the following year.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 1-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

One Month

Seasonally
adjusted
percent
change

Feb. 2020-
Mar. 2020

Seasonally
adjusted

effect on All
Items

Feb. 2020-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 -0.4 0.04 S-Jan.2015 -0.6

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.788 0.3 0.047 0.07 S-Jan.2020 0.2

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.601 0.5 0.038 0.12 – –

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.983 0.1 0.001 0.30 S-Jan.2020 -0.4

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.301 0.7 0.002 0.54 L-Mar.2019 1.4

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.042 1.0 0.000 0.83 L-Mar.2019 1.1

Breakfast cereal4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 1.8 0.002 0.74 L-Oct.2015 2.4

Rice, pasta, cornmeal4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -0.2 0.000 0.98 S-Dec.2019 -1.8

Rice4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 1.14 S-Dec.2019 -2.1

Bakery products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.682 0.2 0.001 0.36 S-Jan.2020 0.1

Bread4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.195 0.3 0.001 0.74 S-Jan.2020 -0.8

White bread4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 1.01 – –

Bread other than white4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.77 S-Jan.2020 -1.0

Fresh biscuits, rolls, muffins5. . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -0.5 -0.001 0.96 S-Jan.2020 -1.1

Cakes, cupcakes, and cookies. . . . . . . . . . . . . . . . . . . . . . . 0.174 1.8 0.003 0.71 L-Jun.2018 2.3

Cookies4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.4 1.07 L-Jun.2018 3.7

Fresh cakes and cupcakes4, 6. . . . . . . . . . . . . . . . . . . . . 0.8 0.78 L-Jan.2020 1.2

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.214 -1.0 -0.002 0.52 S-Jan.2020 -1.8

Fresh sweetrolls, coffeecakes, doughnuts4, 6. . . . -2.3 0.83 S-Oct.2016 -2.7

Crackers, bread, and cracker products6. . . . . . . . . 0.1 0.94 S-Jan.2020 -3.1

Frozen and refrigerated bakery products, pies,
tarts, turnovers6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.7 0.75 S-Aug.2014 -1.9

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.675 0.1 0.002 0.23 S-Jan.2020 0.0

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.576 0.0 0.000 0.24 S-Aug.2019 -0.4

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.989 -0.3 -0.003 0.29 S-Aug.2019 -0.7

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.451 -0.1 -0.001 0.45 – –

Uncooked ground beef4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 1.4 0.002 0.75 L-Jul.2017 1.8

Uncooked beef roasts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.070 0.0 0.000 1.31 S-Jan.2020 -0.7

Uncooked beef steaks5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.174 -1.1 -0.002 0.70 S-Jun.2019 -1.5

Uncooked other beef and veal4, 5. . . . . . . . . . . . . . . . . 0.041 -0.7 0.000 0.75 S-Aug.2019 -1.0

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 -0.6 -0.002 0.61 S-Aug.2019 -1.8

Bacon, breakfast sausage, and related
products5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.129 -1.0 -0.001 0.83 S-Aug.2019 -2.7

Bacon and related products6. . . . . . . . . . . . . . . . . . . . -3.1 0.99 S-Aug.2019 -4.7

Breakfast sausage and related products5, 6. . . 3.1 1.20 L-Dec.2013 4.6

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 1.2 0.001 1.81 S-Dec.2019 -1.1

Ham, excluding canned6. . . . . . . . . . . . . . . . . . . . . . . . 0.2 1.73 S-Dec.2019 -1.1

Pork chops4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.048 -1.3 -0.001 1.57 S-Jan.2020 -1.7

Other pork including roasts, steaks, and ribs5.. . 0.071 -1.9 -0.001 1.30 S-Aug.2019 -2.4

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 -0.2 0.000 0.54 – –

Frankfurters6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 1.31 L-Jan.2020 4.8

Lunchmeats5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.59 L-Jan.2020 0.9

Lamb and organ meats4, 6. . . . . . . . . . . . . . . . . . . . . . . . .

Lamb and mutton4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Poultry4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.319 1.3 0.004 0.63 L-Dec.2019 1.7

Chicken4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.259 1.3 0.003 0.70 L-Dec.2019 1.8

Fresh whole chicken4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 1.43 L-Dec.2019 3.3

Fresh and frozen chicken parts4, 6. . . . . . . . . . . . . 1.2 0.77 L-Dec.2019 1.2

Other uncooked poultry including turkey5. . . . . . . . 0.060 1.6 0.001 1.43 S-Jan.2020 0.1

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.267 -0.5 -0.001 0.47 S-Jun.2019 -0.6

Fresh fish and seafood5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.136 0.1 0.000 0.71 S-Nov.2019 -0.6

Processed fish and seafood5. . . . . . . . . . . . . . . . . . . . . . 0.131 -0.5 -0.001 0.65 – –

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

One Month

Seasonally
adjusted
percent
change

Feb. 2020-
Mar. 2020

Seasonally
adjusted

effect on All
Items

Feb. 2020-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Shelf stable fish and seafood4, 6. . . . . . . . . . . . . . . -0.6 0.97 L-Jan.2020 0.7

Frozen fish and seafood6. . . . . . . . . . . . . . . . . . . . . . . . -2.0 0.84 S-Oct.2016 -2.2

Eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 2.8 0.003 0.98 L-Sep.2019 6.0

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.772 0.6 0.004 0.31 S-Jan.2020 0.2

Milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.209 0.2 0.000 0.48 L-Jan.2020 2.1

Fresh whole milk6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.70 S-Sep.2019 0.0

Fresh milk other than whole5, 6. . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.52 L-Jan.2020 2.1

Cheese and related products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 0.0 0.000 0.55 S-Jan.2020 -0.2

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.108 2.2 0.002 0.86 L-Jan.2013 2.4

Other dairy and related products4, 5. . . . . . . . . . . . . . . . . . . . . . 0.194 1.4 0.003 0.56 S-Jan.2020 0.2

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.321 0.8 0.010 0.35 L-Mar.2019 1.1

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.040 0.7 0.007 0.41 L-Mar.2019 1.0

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.530 1.0 0.005 0.56 L-Dec.2018 1.3

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.074 -1.9 -0.001 1.21 S-Nov.2019 -2.1

Bananas4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.077 0.3 0.000 0.80 L-Nov.2019 0.8

Citrus fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.128 -1.1 -0.002 0.97 L-Jan.2020 -0.2

Oranges, including tangerines6. . . . . . . . . . . . . . . . . . . . -0.7 1.35 L-Jan.2020 -0.2

Other fresh fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 4.6 0.011 0.97 L-Mar.2017 5.7

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.510 0.3 0.001 0.59 L-Jan.2020 2.0

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.080 2.5 0.002 1.57 L-Jul.2019 2.6

Lettuce4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 -0.5 0.000 2.16 L-Jan.2020 0.5

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.084 4.5 0.004 1.38 L-Jan.2020 5.1

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.285 -1.8 -0.005 0.74 S-May 2016 -2.7

Processed fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . 0.280 1.1 0.003 0.49 L-Mar.2019 1.4

Canned fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . 0.146 1.1 0.002 0.69 L-Mar.2019 1.8

Canned fruits5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.88 S-Jan.2020 -1.4

Canned vegetables5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.98 L-Feb.2019 1.8

Frozen fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . . 0.084 0.3 0.000 0.94 L-Jan.2020 1.6

Frozen vegetables6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.5 1.21 S-Dec.2019 -1.3

Other processed fruits and vegetables including
dried5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 1.8 0.001 0.79 L-Aug.2018 1.9

Dried beans, peas, and lentils4, 5, 6. . . . . . . . . . . . . . . 1.1 1.47 L-Oct.2019 2.9

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.914 0.9 0.009 0.38 L-May 2019 0.9

Juices and nonalcoholic drinks5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.650 1.1 0.007 0.45 L-Jan.2019 1.4

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 1.3 0.004 0.83 L-Aug.2018 1.4

Frozen noncarbonated juices and drinks4, 5. . . . . . . . . . 0.006 0.3 0.000 0.65 L-Dec.2019 1.0

Nonfrozen noncarbonated juices and drinks5. . . . . . . . . 0.372 0.9 0.003 0.54 L-May 2019 0.9

Beverage materials including coffee and tea5. . . . . . . . . . . 0.264 1.1 0.003 0.63 – –

Coffee.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 1.0 0.002 0.90 L-Nov.2019 1.6

Roasted coffee6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 0.99 L-Nov.2019 1.3

Instant coffee4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 1.15 S-Jan.2020 -1.3

Other beverage materials including tea4, 5. . . . . . . . . . . . 0.094 0.1 0.000 0.74 S-Jan.2020 -0.7

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.937 0.6 0.011 0.24 S-Jan.2020 0.2

Sugar and sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.265 0.6 0.002 0.64 L-Jan.2020 2.6

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.036 1.7 0.001 0.84 L-May 2017 1.7

Candy and chewing gum4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.176 0.6 0.001 0.90 L-Jan.2020 2.4

Other sweets5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 0.7 0.000 0.79 L-Oct.2019 0.8

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.213 1.1 0.002 0.51 L-Jan.2020 1.2

Butter and margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 3.1 0.002 0.97 L-Oct.2015 4.1

Butter6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.6 1.57 L-Apr.2018 3.6

Margarine6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.7 0.92 L-Jul.2011 2.7

Salad dressing5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 1.8 0.001 0.93 L-May 2019 1.9

Other fats and oils including peanut butter5. . . . . . . . . . 0.098 -0.6 -0.001 0.87 S-Dec.2019 -1.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]
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Peanut butter4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 1.28 S-Jan.2020 -3.6

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.459 0.5 0.007 0.25 S-Jan.2020 -0.4

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 0.4 0.000 1.06 S-Dec.2019 -0.2

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.252 -0.1 0.000 0.69 S-Dec.2019 -1.1

Snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.332 0.5 0.002 0.66 S-Jan.2020 -0.7

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.290 1.6 0.005 0.51 L-May 2014 1.6

Salt and other seasonings and spices5, 6. . . . . . . . 2.2 1.05 L-Nov.2014 2.4

Olives, pickles, relishes4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . 0.9 0.63 L-Jan.2020 4.0

Sauces and gravies5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.7 0.87 S-Jan.2020 -0.9

Other condiments6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 1.12 L-Sep.2019 3.2

Baby food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 0.2 0.000 0.78 S-Jan.2020 -1.2

Other miscellaneous foods5. . . . . . . . . . . . . . . . . . . . . . . . . . 0.455 0.0 0.000 0.58 S-Jan.2020 -1.0

Prepared salads4, 7, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.87 S-Jan.2020 -0.5

Food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.187 0.2 0.009 0.05 – –

Full service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 3.124 0.0 -0.001 0.06 S-Oct.2016 0.0

Limited service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . 2.666 0.4 0.010 0.10 L-Jan.2020 0.4

Food at employee sites and schools5. . . . . . . . . . . . . . . . . . . . . . . 0.145 0.4 0.001 0.11 L-Jul.2019 0.6

Food at elementary and secondary schools4, 8, 6. . . . . . . 0.0 0.06 L-Jan.2020 0.0

Food from vending machines and mobile vendors4, 5. . . . 0.080 0.2 0.000 0.25 L-Jan.2020 0.3

Other food away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.172 0.1 0.000 0.09 – –

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.517 -5.8 -0.388 0.16 S-Jan.2015 -8.5

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.422 -10.4 -0.373 0.20 S-Jan.2015 -15.8

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -8.9 -0.014 0.43 S-Dec.2008 -9.1

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -13.7 -0.013 0.52 S-Nov.2008 -15.0

Propane, kerosene, and firewood9. . . . . . . . . . . . . . . . . . . . . . . . 0.062 -0.7 0.000 0.60 S-Jan.2020 -3.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.261 -10.4 -0.359 0.21 S-Feb.2016 -10.5

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.186 -10.5 -0.355 0.21 S-Feb.2016 -10.5

Gasoline, unleaded regular6. . . . . . . . . . . . . . . . . . . . . . . . . . . . -10.9 0.68 S-Feb.2016 -10.9

Gasoline, unleaded midgrade10, 6. . . . . . . . . . . . . . . . . . . . . . -8.2 0.73 S-Feb.2016 -10.4

Gasoline, unleaded premium6. . . . . . . . . . . . . . . . . . . . . . . . . . -7.2 0.76 S-Feb.2016 -9.1

Other motor fuels5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 -6.3 -0.005 0.24 S-Feb.2016 -6.6

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.095 -0.5 -0.015 0.19 S-May 2019 -0.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.417 -0.2 -0.006 0.20 S-Dec.2019 -0.2

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -1.4 -0.010 0.31 S-Feb.2019 -2.2

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 79.695 -0.1 -0.082 0.04 S-Jan.2010 -0.1

Commodities less food and energy commodities. . . . . . . . . . . . 20.240 -0.3 -0.067 0.11 S-Oct.2019 -0.4

Household furnishings and supplies11. . . . . . . . . . . . . . . . . . . . . . 3.737 -0.3 -0.010 0.22 S-Oct.2019 -0.3

Window and floor coverings and other linens4, 5. . . . . . . . 0.293 -0.7 -0.002 1.10 S-Nov.2019 -2.4

Floor coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 -0.4 0.000 0.91 S-Nov.2019 -0.7

Window coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 1.4 0.001 1.47 – –

Other linens4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 -1.6 -0.003 1.72 S-Nov.2019 -3.9

Furniture and bedding4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.940 -1.1 -0.011 0.49 S-Aug.2019 -1.7

Bedroom furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.333 -2.0 -0.007 0.62 S-Sep.2013 -2.0

Living room, kitchen, and dining room furniture4, 5. . . 0.454 -0.6 -0.003 0.86 S-Dec.2019 -1.0

Other furniture4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 -0.9 -0.001 0.99 S-Nov.2019 -1.5

Infants’ furniture4, 8, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -6.6 0.37 S-EVER –

Appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.211 0.4 0.001 0.58 L-Nov.2019 0.9

Major appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.071 0.2 0.000 0.98 S-Jan.2020 -0.4

Laundry equipment6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.1 1.42 L-May 2018 4.5

Other appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.138 0.2 0.000 0.70 L-Dec.2019 0.8

Other household equipment and furnishings5. . . . . . . . . . . 0.535 0.0 0.000 0.59 L-Aug.2019 0.3

Clocks, lamps, and decorator items4. . . . . . . . . . . . . . . . . . 0.310 -0.6 -0.002 0.93 – –

See footnotes at end of table.
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Indoor plants and flowers12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.090 2.1 0.002 0.64 L-Feb.2001 2.4

Dishes and flatware4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.055 1.0 0.001 1.39 L-Jan.2020 5.1

Nonelectric cookware and tableware5. . . . . . . . . . . . . . . . . 0.080 -1.6 -0.001 0.96 L-Jan.2020 1.1

Tools, hardware, outdoor equipment and supplies5. . . . 0.874 0.1 0.001 0.43 L-Dec.2019 0.3

Tools, hardware and supplies4, 5. . . . . . . . . . . . . . . . . . . . . . . 0.241 0.6 0.002 0.60 – –

Outdoor equipment and supplies5. . . . . . . . . . . . . . . . . . . . . . 0.447 -0.1 0.000 0.52 S-Jan.2020 -0.2

Housekeeping supplies4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.882 0.4 0.003 0.31 L-Mar.2019 0.7

Household cleaning products4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.347 1.1 0.004 0.34 L-Sep.2011 1.1

Household paper products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.218 0.1 0.000 0.59 S-Jan.2020 -0.8

Miscellaneous household products4, 5. . . . . . . . . . . . . . . . . 0.318 -0.3 -0.001 0.66 S-Dec.2019 -0.5

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.916 -2.0 -0.059 0.52 S-EVER –

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.740 0.2 0.001 0.66 L-Jan.2020 0.6

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.601 0.0 0.000 0.74 L-Jan.2020 2.3

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.113 -0.8 -0.001 2.12 S-Dec.2019 -5.1

Men’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 -0.7 -0.001 1.11 S-Dec.2019 -2.6

Men’s shirts and sweaters5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 1.0 0.002 1.15 L-Dec.2019 1.2

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 0.5 0.001 1.22 L-Jan.2020 6.2

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.139 3.2 0.004 1.46 L-Sep.2018 3.4

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.203 -3.0 -0.036 0.93 S-EVER –

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.000 -3.1 -0.031 1.09 S-EVER –

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.067 -1.1 -0.001 1.87 S-Jan.2020 -5.5

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.110 -5.7 -0.006 1.58 S-Mar.2009 -6.2

Women’s suits and separates5. . . . . . . . . . . . . . . . . . . . . . . 0.513 -2.5 -0.013 1.54 S-Oct.2019 -4.7

Women’s underwear, nightwear, swimwear, and
accessories5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 -2.5 -0.008 1.38 S-Nov.2017 -2.5

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.203 -2.4 -0.005 1.95 S-Oct.2019 -3.1

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -2.8 -0.019 0.71 S-EVER –

Men’s footwear4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 -2.2 -0.005 0.99 S-Dec.2017 -3.6

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.143 -3.6 -0.005 1.31 S-Jul.2002 -4.5

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 -1.9 -0.006 0.91 S-Apr.2018 -2.1

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.133 -4.3 -0.006 1.21 S-EVER –

Jewelry and watches9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.162 0.1 0.000 2.07 L-Jan.2020 2.0

Watches4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 1.2 0.000 1.91 L-Jan.2020 2.4

Jewelry9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -0.8 -0.001 2.46 L-Jan.2020 2.7

Transportation commodities less motor fuel11. . . . . . . . . . . . . 6.903 0.1 0.006 0.11 S-Jan.2020 -0.4

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.750 -0.4 -0.015 0.19 S-Apr.2018 -0.4

New cars and trucks5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.17 S-Apr.2018 -0.4

New cars6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.5 0.17 S-Jul.2017 -0.8

New trucks13, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.20 S-Aug.2009 -0.8

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.522 0.8 0.021 0.02 L-Jun.2019 1.3

Motor vehicle parts and equipment4. . . . . . . . . . . . . . . . . . . . . . 0.396 -0.2 -0.001 0.36 S-Oct.2019 -0.2

Tires4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 -0.2 0.000 0.35 S-Jan.2020 -0.2

Vehicle accessories other than tires4, 5. . . . . . . . . . . . . . . . 0.146 -0.2 0.000 0.62 – –

Vehicle parts and equipment other than tires4, 6.. . 0.1 0.47 L-Jan.2020 1.8

Motor oil, coolant, and fluids4, 6. . . . . . . . . . . . . . . . . . . . . . -3.7 1.56 S-Apr.2019 -5.2

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.620 0.0 0.000 0.30 L-Dec.2019 1.0

Medicinal drugs11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.547 0.1 0.001 0.31 L-Dec.2019 1.3

Prescription drugs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.171 -0.2 -0.002 0.32 L-Dec.2019 1.5

Nonprescription drugs4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.376 0.8 0.003 0.53 L-Aug.2019 1.6

Medical equipment and supplies4, 11. . . . . . . . . . . . . . . . . . . . . 0.072 -0.2 0.000 0.59 L-Nov.2019 1.0

Recreation commodities11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.038 -0.8 -0.017 0.22 S-Feb.2019 -0.8

Video and audio products11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 0.3 0.001 0.38 L-Apr.2019 0.3

See footnotes at end of table.
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Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.096 -0.2 0.000 0.68 L-Jun.2017 1.8

Other video equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 -0.7 0.000 0.88 S-Jan.2020 -1.4

Audio equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.079 1.3 0.001 0.84 L-Apr.2019 4.2

Recorded music and music subscriptions4, 5. . . . . . . . . 0.045 0.8 0.000 0.67 L-Oct.2019 0.8

Pets and pet products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.651 -0.6 -0.004 0.24 S-Nov.2017 -0.7

Pet food4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.26 S-Jan.2020 -0.3

Purchase of pets, pet supplies, accessories4, 5, 6. . . . -1.0 0.45 S-Nov.2015 -1.7

Sporting goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.594 -2.0 -0.012 0.56 S-Nov.1982 -2.0

Sports vehicles including bicycles4. . . . . . . . . . . . . . . . . . . . . 0.357 -2.1 -0.008 0.79 S-May 2019 -2.3

Sports equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.227 -0.9 -0.002 0.53 S-Jul.2019 -1.4

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.027 0.0 0.000 0.88 S-Dec.2019 -1.1

Film and photographic supplies4, 5, 6. . . . . . . . . . . . . . . . . . .

Photographic equipment5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 1.01 S-Dec.2019 -1.8

Recreational reading materials4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 -0.2 0.000 1.00 S-Dec.2019 -1.1

Newspapers and magazines4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.066 0.7 0.000 1.26 L-Jan.2020 2.4

Recreational books4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.050 -1.4 -0.001 1.25 S-Jun.2019 -1.6

Other recreational goods5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 -0.7 -0.002 0.48 L-Jan.2020 -0.2

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 -0.4 -0.001 0.50 L-Jan.2020 -0.3

Toys, games, hobbies and playground
equipment

5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.68 L-Jan.2020 -0.4

Sewing machines, fabric and supplies4, 5. . . . . . . . . . . . . 0.022 -7.1 -0.002 1.24 S-EVER –

Music instruments and accessories4, 5. . . . . . . . . . . . . . . . 0.047 1.1 0.001 0.64 L-Nov.2019 2.0

Education and communication commodities11. . . . . . . . . . . . . 0.516 0.4 0.002 0.46 S-Jan.2020 -1.2

Educational books and supplies. . . . . . . . . . . . . . . . . . . . . . . . . . 0.107 0.2 0.000 0.76 L-Nov.2019 0.2

College textbooks4, 14, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.84 S-Jan.2020 -2.7

Information technology commodities11. . . . . . . . . . . . . . . . . . . 0.409 0.4 0.002 0.53 S-Jan.2020 -1.1

Computers, peripherals, and smart home
assistants7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.298 0.8 0.002 0.68 S-Jan.2020 -1.1

Computer software and accessories4, 5. . . . . . . . . . . . . . . 0.019 -1.2 0.000 1.50 S-Jan.2020 -1.2

Telephone hardware, calculators, and other
consumer information items5. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 -0.4 0.000 0.81 L-Jul.2018 1.2

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.026 0.5 0.005 0.18 L-Nov.2014 0.7

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 0.7 0.004 0.27 L-May 2019 0.7

Beer, ale, and other malt beverages at home. . . . . . . . 0.221 0.8 0.002 0.34 – –

Distilled spirits at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.093 -0.1 0.000 0.44 S-Nov.2019 -0.2

Whiskey at home4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.9 0.90 S-Oct.2019 -1.8

Distilled spirits, excluding whiskey, at home4, 6. . . . 0.5 0.62 L-Jan.2020 1.0

Wine at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 0.9 0.002 0.47 L-May 2019 0.9

Alcoholic beverages away from home4. . . . . . . . . . . . . . . . . . 0.451 0.0 0.000 0.22 S-Nov.2019 0.0

Beer, ale, and other malt beverages away from
home

4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 0.25 S-Oct.2019 -0.2

Wine away from home4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.17 – –

Distilled spirits away from home4, 5, 6. . . . . . . . . . . . . . . . . . 0.3 0.25 S-Jan.2020 0.2

Other goods11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.484 0.3 0.004 0.21 S-Dec.2019 -0.4

Tobacco and smoking products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 1.0 0.006 0.13 L-Mar.2019 1.2

Cigarettes5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.509 1.0 0.005 0.13 L-Mar.2019 1.3

Tobacco products other than cigarettes4, 5. . . . . . . . . . . 0.059 0.3 0.000 0.39 – –

Personal care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 -0.1 -0.001 0.28 S-Dec.2019 -1.1

Hair, dental, shaving, and miscellaneous personal
care products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.372 -0.3 -0.001 0.37 S-Dec.2019 -0.6

Cosmetics, perfume, bath, nail preparations and
implements4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 0.2 0.000 0.44 S-Dec.2019 -1.9

Miscellaneous personal goods5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 -0.5 -0.001 1.05 L-Jan.2020 2.9

Stationery, stationery supplies, gift wrap6. . . . . . . . . . . . . -0.6 1.05 S-May 2019 -0.6

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 1-month analysis table — Continued
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Expenditure category

Relative
importance
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2020

One Month

Seasonally
adjusted
percent
change

Feb. 2020-
Mar. 2020
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effect on All
Items

Feb. 2020-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Infants’ equipment4, 8, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.4 1.19 L-Jan.2020 16.1

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59.455 0.0 -0.019 0.04 S-Mar.2017 0.0

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33.194 0.0 0.013 0.05 S-Oct.2010 0.0

Rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.825 0.1 0.030 0.06 S-Oct.2019 0.1

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.782 0.3 0.023 0.04 – –

Lodging away from home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.011 -6.8 -0.070 1.55 S-EVER –

Housing at school, excluding board15. . . . . . . . . . . . . . . 0.117 0.2 0.000 0.04 – –

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.894 -7.7 -0.070 1.76 S-EVER –

Owners’ equivalent rent of residences15. . . . . . . . . . . . . . 24.032 0.3 0.063 0.04 L-Jan.2020 0.3

Owners’ equivalent rent of primary residence15. . . 22.826 0.3 0.059 0.04 L-Jan.2020 0.3

Tenants’ and household insurance4, 5. . . . . . . . . . . . . . . . . 0.369 -0.6 -0.002 0.07 S-Apr.2013 -1.0

Water and sewer and trash collection services5. . . . . . . . 1.086 0.3 0.003 0.08 – –

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.795 0.4 0.003 0.09 L-Oct.2019 0.4

Garbage and trash collection4, 13. . . . . . . . . . . . . . . . . . . . . . . 0.291 0.2 0.001 0.15 S-Dec.2019 0.0

Household operations4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 0.1 0.001 0.21 S-Jan.2020 0.1

Domestic services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 0.0 0.000 0.29 – –

Gardening and lawncare services4, 5. . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4, 5. . . . . . . . . . . . . . . . . . . 0.088 -0.4 0.000 0.60 S-Nov.2019 -2.4

Repair of household items4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.116 0.1 0.000 0.22 L-Jan.2020 0.5

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.228 0.5 0.037 0.17 L-Oct.2019 0.8

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.630 0.3 0.012 0.13 L-Jun.2019 0.3

Physicians’ services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.804 0.3 0.006 0.17 L-Sep.2019 0.3

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.988 0.4 0.004 0.10 L-Jun.2019 1.0

Eyeglasses and eye care4, 9. . . . . . . . . . . . . . . . . . . . . . . . . 0.366 0.0 0.000 0.24 – –

Services by other medical professionals4, 9. . . . . . . . 0.472 0.0 0.000 0.14 – –

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.400 0.4 0.009 0.21 L-Jan.2020 0.7

Hospital services16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.208 0.4 0.009 0.24 L-Jan.2020 0.8

Inpatient hospital services16, 6. . . . . . . . . . . . . . . . . . . . . 0.6 0.32 L-Jan.2020 0.6

Outpatient hospital services9, 6. . . . . . . . . . . . . . . . . . . . 0.2 0.25 L-Jan.2020 1.0

Nursing homes and adult day services16. . . . . . . . . . . 0.123 0.3 0.000 0.13 L-Dec.2019 0.3

Care of invalids and elderly at home4, 8. . . . . . . . . . . . 0.069 1.7 0.001 0.11 L-Dec.2007 3.0

Health insurance4, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.199 1.3 0.015 0.20 S-Jun.2019 1.3

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.418 -1.9 -0.105 0.11 S-EVER –

Leased cars and trucks4, 14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.642 -0.6 -0.004 0.37 S-Dec.2019 -0.7

Car and truck rental5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.120 -6.9 -0.009 1.64 S-EVER –

Motor vehicle maintenance and repair4. . . . . . . . . . . . . . . 1.079 0.6 0.007 0.19 S-Jan.2020 0.2

Motor vehicle body work4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.057 0.0 0.000 0.25 S-Jan.2020 -0.2

Motor vehicle maintenance and servicing4. . . . . . . . . 0.625 0.8 0.005 0.23 L-Aug.2019 1.2

Motor vehicle repair4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 0.4 0.001 0.26 S-Dec.2019 0.0

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.700 0.6 0.011 0.11 L-Sep.2018 0.6

Motor vehicle fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.572 0.2 0.001 0.13 – –

State motor vehicle registration and license
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.297 0.1 0.000 0.11 – –

Parking and other fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 0.3 0.001 0.25 – –

Parking fees and tolls5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.26 – –

Automobile service clubs4, 5, 6. . . . . . . . . . . . . . . . . . . . . 1.2 0.31 L-Nov.2016 9.9

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.305 -8.5 -0.111 0.37 S-EVER –

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.820 -12.6 -0.104 0.57 S-EVER –

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.177 -4.0 -0.007 0.70 S-EVER –

Intercity bus fare4, 7, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.1 1.47 S-Jan.2020 -16.3

Intercity train fare4, 7, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Ship fare4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.4 0.75 S-Oct.2019 -1.4

See footnotes at end of table.
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Intracity transportation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.304 0.2 0.001 0.35 S-Dec.2019 -1.1

Intracity mass transit4, 11, 6. . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.13 S-Dec.2019 0.0

Recreation services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.769 0.6 0.024 0.17 L-Oct.2019 0.7

Video and audio services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.243 0.1 0.001 0.17 L-Jan.2020 0.4

Cable and satellite television service13. . . . . . . . . . . . . 1.162 0.1 0.001 0.19 L-Jan.2020 0.7

Video discs and other media, including rental of
video

4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.081 0.5 0.000 0.95 L-Sep.2019 0.8

Video discs and other media4, 5, 6. . . . . . . . . . . . . . . . 0.9 1.68 L-Jun.2019 1.3

Rental of video discs and other media4, 5, 6. . . . . 0.8 0.76 L-Jun.2019 2.2

Pet services including veterinary5. . . . . . . . . . . . . . . . . . . . . . 0.548 0.3 0.002 0.16 L-Jan.2020 0.3

Pet services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.24 S-Aug.2019 -0.4

Veterinarian services5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.25 L-Dec.2019 0.5

Photographers and photo processing4, 5. . . . . . . . . . . . . . 0.045 0.2 0.000 0.46 S-Jan.2020 0.2

Photographer fees4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.62 S-Jan.2020 -0.3

Photo processing4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.62 S-Dec.2019 -0.6

Other recreation services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.932 1.1 0.022 0.31 L-Oct.2019 1.1

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.698 0.8 0.006 0.35 L-Nov.2019 1.1

Admissions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.700 1.7 0.012 0.69 L-Mar.2019 2.3

Admission to movies, theaters, and
concerts

4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.54 S-Jan.2020 0.3

Admission to sporting events4, 5, 6. . . . . . . . . . . . . . . . 2.2 2.10 L-Nov.2019 3.7

Fees for lessons or instructions4, 9. . . . . . . . . . . . . . . . . . 0.212 0.0 0.000 0.43 S-Dec.2019 0.0

Education and communication services11. . . . . . . . . . . . . . . . 6.230 0.1 0.005 0.07 – –

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.912 0.3 0.008 0.10 – –

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.569 0.2 0.004 0.16 – –

Elementary and high school tuition and fees. . . . . . 0.424 0.4 0.002 0.06 L-Oct.2019 0.5

Day care and preschool12. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.764 0.2 0.001 0.13 S-Jan.2020 0.1

Technical and business school tuition and fees5.. . 0.036 0.2 0.000 0.12 – –

Postage and delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . 0.112 0.2 0.000 0.03 S-Dec.2019 0.2

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.102 0.2 0.000 0.00 S-Dec.2019 0.1

Delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.010 -0.4 0.000 0.27 S-Jan.2020 -1.4

Telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.293 0.0 0.000 0.10 L-Jan.2020 0.3

Wireless telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . 1.891 0.0 0.000 0.05 L-Jan.2020 0.0

Land-line telephone services4, 11. . . . . . . . . . . . . . . . . . . . 0.402 0.1 0.000 0.36 S-Apr.2019 0.1

Internet services and electronic information
providers5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.901 -0.3 -0.003 0.22 S-Sep.2019 -0.6

Other personal services4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.654 0.2 0.003 0.13 S-Nov.2019 0.1

Personal care services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.669 0.1 0.001 0.14 S-Sep.2019 0.1

Haircuts and other personal care services4, 5. . . . . . 0.669 0.1 0.001 0.14 S-Sep.2019 0.1

Miscellaneous personal services. . . . . . . . . . . . . . . . . . . . . . . 0.986 0.1 0.001 0.15 S-Nov.2019 0.0

Legal services4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 0.0 0.000 0.12 S-Dec.2019 0.0

Funeral expenses4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.140 0.0 0.000 0.19 L-Jan.2020 0.3

Laundry and dry cleaning services4, 5. . . . . . . . . . . . . . . 0.219 0.1 0.000 0.22 S-Nov.2019 0.1

Apparel services other than laundry and dry
cleaning

4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.030 1.6 0.000 0.36 L-Mar.2005 2.4

Financial services9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.233 0.0 0.000 0.20 S-Nov.2019 0.0

Checking account and other bank
services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 0.00 L-Mar.2018 4.7

Tax return preparation and other accounting
fees

4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.31 L-Jan.2020 2.0

Special aggregate indexes

See footnotes at end of table.
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Expenditure category

Relative
importance

Feb.
2020

One Month

Seasonally
adjusted
percent
change

Feb. 2020-
Mar. 2020

Seasonally
adjusted

effect on All
Items

Feb. 2020-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.212 -0.5 -0.470 0.04 S-Jan.2015 -0.7

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66.806 -0.7 -0.437 0.05 S-Jan.2015 -1.1

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.018 -0.9 -0.484 0.06 S-Jan.2015 -1.4

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 46.501 -0.2 -0.095 0.06 S-Mar.2017 -0.2

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.979 -0.3 -0.116 0.07 S-EVER –

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.152 -0.5 -0.460 0.04 S-Jan.2015 -0.7

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 93.483 0.0 -0.035 0.04 S-Mar.2017 0.0

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37.450 -1.0 -0.394 0.07 S-Sep.2015 -1.0

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.718 -0.5 -0.088 0.12 S-Aug.2001 -0.5

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 23.662 -1.9 -0.441 0.09 S-Jan.2015 -3.2

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 22.636 -2.0 -0.445 0.10 S-Jan.2015 -3.3

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 62.550 -0.1 -0.034 0.04 S-Jan.2010 -0.2

Services less rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.724 -0.2 -0.048 0.06 S-Mar.2017 -0.3

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 55.322 -0.1 -0.059 0.04 S-Mar.2017 -0.1

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.683 -0.1 -0.009 0.12 S-Jan.2020 -0.4

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.767 -1.3 -0.356 0.08 S-Jan.2015 -2.5

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.979 -3.0 -0.396 0.15 S-Jan.2015 -4.9

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 11.953 -3.3 -0.397 0.16 S-Jan.2015 -5.3

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.037 -3.7 -0.337 0.13 S-Sep.2015 -3.8

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.063 -3.3 -0.335 0.12 S-Sep.2015 -3.4

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.149 0.0 -0.017 0.05 S-Apr.2014 0.0

Education and communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.746 0.1 0.007 0.07 – –

Education5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.019 0.3 0.008 0.10 – –

Communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.726 0.0 -0.001 0.10 – –

Information and information processing5. . . . . . . . . . . . . . . . . . . 3.614 0.0 -0.001 0.11 – –

Information technology, hardware and services17. . . . . . . . . 1.321 -0.1 -0.001 0.24 S-Dec.2019 -0.3

Recreation5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.807 0.1 0.007 0.15 L-Jan.2020 0.3

Video and audio5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.517 0.1 0.002 0.17 L-Jan.2020 0.3

Pets, pet products and services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.199 -0.2 -0.002 0.16 S-Aug.2019 -0.2

Photography5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 0.1 0.000 0.53 S-Dec.2019 -0.7

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.814 0.3 0.052 0.07 S-Jan.2020 0.2

Domestically produced farm food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.343 0.5 0.034 0.13 L-Mar.2017 0.5

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.653 0.3 0.031 0.07 L-Jan.2020 0.4

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.238 -1.8 -0.040 0.64 S-Oct.2019 -2.1

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.341 -0.6 -0.026 0.14 S-Dec.2015 -0.8

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.255 -0.9 -0.029 0.18 S-Dec.2015 -1.1

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.848 0.4 0.037 0.18 L-Dec.2019 0.5

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.582 -2.9 -0.458 0.08 S-Jan.2015 -4.5

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.277 -2.4 -0.347 0.09 S-Sep.2015 -2.8

New and used motor vehicles5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.268 -0.1 -0.006 0.11 S-Jan.2020 -0.4

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.941 -1.2 -0.109 0.10 S-Jan.1966 -1.4

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.613 -0.1 -0.004 0.18 S-Jan.2020 -0.1

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.139 0.3 0.008 0.12 S-Dec.2019 -0.1

Personal care4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.552 0.1 0.002 0.15 S-Dec.2019 -0.2

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.



3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.
6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not

have a relative importance or effect.
7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
10 Indexes on a December 1993=100 base.
11 Indexes on a December 2009=100 base.
12 Indexes on a December 1990=100 base.
13 Indexes on a December 1983=100 base.
14 Indexes on a December 2001=100 base.
15 Indexes on a December 1982=100 base.
16 Indexes on a December 1996=100 base.
17 Indexes on a December 1988=100 base.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 12-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Twelve Month

Unadjusted
percent
change

Mar. 2019-
Mar. 2020

Unadjusted
effect on All

Items
Mar. 2019-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 1.5 0.08 S-Feb.2019 1.5

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.788 1.9 0.263 0.15 L-Nov.2019 2.0

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.601 1.1 0.084 0.19 L-May 2019 1.2

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.983 0.1 0.002 0.44 S-May 2018 -0.2

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.301 -1.0 -0.003 0.80 S-Oct.2018 -1.2

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.042 -0.7 0.000 1.08 – –

Breakfast cereal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 -1.2 -0.002 1.01 L-Jan.2020 -0.1

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -1.0 -0.001 1.35 S-Jan.2018 -2.0

Rice4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.3 1.84 S-Dec.2019 -2.9

Bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.682 0.7 0.005 0.55 L-Nov.2019 1.5

Bread4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.195 2.3 0.004 0.98 L-Nov.2019 3.8

White bread5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.0 1.32 L-Nov.2019 4.6

Bread other than white5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 1.32 S-Jan.2020 0.6

Fresh biscuits, rolls, muffins4. . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -1.4 -0.001 1.35 S-Jan.2020 -2.0

Cakes, cupcakes, and cookies. . . . . . . . . . . . . . . . . . . . . . . 0.174 0.8 0.002 1.01 L-Jan.2020 1.0

Cookies5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.4 1.31 L-Oct.2019 1.5

Fresh cakes and cupcakes5. . . . . . . . . . . . . . . . . . . . . . . -0.5 1.09 S-Dec.2019 -1.8

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.214 0.0 0.000 0.89 S-Jan.2020 -0.5

Fresh sweetrolls, coffeecakes, doughnuts5. . . . . . -1.4 1.97 S-Nov.2016 -2.1

Crackers, bread, and cracker products5. . . . . . . . . 1.8 1.60 L-Dec.2019 2.3

Frozen and refrigerated bakery products, pies,
tarts, turnovers5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.3 0.81 S-Dec.2019 -1.3

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.675 2.3 0.037 0.33 L-Dec.2019 2.3

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.576 2.5 0.038 0.35 L-Dec.2019 2.6

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.989 3.3 0.031 0.44 S-Nov.2019 2.5

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.451 3.8 0.016 0.59 S-Nov.2019 2.6

Uncooked ground beef. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 5.9 0.010 0.86 L-Jul.2015 9.4

Uncooked beef roasts4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.070 3.6 0.002 1.62 S-Oct.2019 3.1

Uncooked beef steaks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.174 2.1 0.003 0.93 S-Oct.2019 1.8

Uncooked other beef and veal4. . . . . . . . . . . . . . . . . . . 0.041 2.7 0.001 1.19 S-Oct.2019 1.8

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 3.5 0.010 0.91 S-Jan.2020 3.2

Bacon, breakfast sausage, and related
products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.129 1.8 0.002 1.14 S-Sep.2019 1.2

Bacon and related products5. . . . . . . . . . . . . . . . . . . . -1.1 1.48 S-Feb.2019 -1.9

Breakfast sausage and related products4, 5. . . 6.4 1.62 L-Dec.2014 7.3

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 8.2 0.005 3.14 S-Jan.2020 4.6

Ham, excluding canned5. . . . . . . . . . . . . . . . . . . . . . . . 7.7 3.40 S-Jan.2020 4.3

Pork chops.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.048 3.2 0.001 2.19 S-Dec.2019 1.8

Other pork including roasts, steaks, and ribs4.. . 0.071 2.3 0.001 2.01 S-Jan.2020 1.6

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 1.9 0.004 0.72 L-Jan.2020 2.5

Frankfurters5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 1.91 L-Jan.2020 4.2

Lunchmeats4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 0.88 L-Jan.2020 2.9

Lamb and organ meats5. . . . . . . . . . . . . . . . . . . . . . . . . . .

Lamb and mutton4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Poultry. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.319 2.2 0.007 0.77 L-Dec.2017 2.5

Chicken4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.259 1.2 0.003 0.91 L-Dec.2019 1.4

Fresh whole chicken5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.77 L-Jan.2020 2.2

Fresh and frozen chicken parts5. . . . . . . . . . . . . . . 1.1 1.08 L-Jan.2019 1.3

Other uncooked poultry including turkey4. . . . . . . . 0.060 7.1 0.004 2.42 L-Jul.2012 8.2

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.267 0.1 0.000 0.76 – –

Fresh fish and seafood4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.136 1.4 0.002 1.11 L-Oct.2019 1.4

Processed fish and seafood4. . . . . . . . . . . . . . . . . . . . . . 0.131 -1.2 -0.002 1.15 S-Feb.2018 -1.9

Shelf stable fish and seafood5. . . . . . . . . . . . . . . . . . 0.9 1.59 L-Oct.2019 1.3

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Twelve Month

Unadjusted
percent
change

Mar. 2019-
Mar. 2020

Unadjusted
effect on All

Items
Mar. 2019-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Frozen fish and seafood5. . . . . . . . . . . . . . . . . . . . . . . . -2.1 1.70 S-Feb.2018 -3.5

Eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 -1.6 -0.001 1.58 L-Nov.2018 3.6

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.772 3.7 0.028 0.43 L-Jan.2015 3.8

Milk4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.209 4.9 0.010 0.78 S-Nov.2019 3.9

Fresh whole milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 1.41 S-Nov.2019 4.4

Fresh milk other than whole4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 4.2 1.25 S-Dec.2019 3.8

Cheese and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 5.0 0.012 0.71 S-Jan.2020 3.5

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.108 2.6 0.003 1.16 L-Apr.2015 2.7

Other dairy and related products4. . . . . . . . . . . . . . . . . . . . . . . . 0.194 1.4 0.003 0.87 L-Jul.2019 1.6

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.321 -1.9 -0.024 0.58 S-Feb.2017 -4.7

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.040 -2.4 -0.025 0.61 S-Feb.2017 -5.7

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.530 -3.5 -0.019 0.64 L-Dec.2019 -2.4

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.074 -8.8 -0.007 1.68 S-Aug.2015 -9.7

Bananas.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.077 -1.4 -0.001 1.27 S-Jul.2019 -1.6

Citrus fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.128 -9.5 -0.014 1.55 S-Mar.2009 -9.7

Oranges, including tangerines5. . . . . . . . . . . . . . . . . . . . -10.8 2.14 S-Jun.2008 -11.3

Other fresh fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 1.0 0.003 1.12 L-Mar.2019 1.5

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.510 -1.3 -0.006 0.97 S-Dec.2019 -1.8

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.080 4.1 0.003 2.45 L-Jan.2020 5.3

Lettuce. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 -4.2 -0.003 2.84 S-Jun.2018 -7.2

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.084 7.8 0.006 2.00 L-Jan.2018 16.5

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.285 -4.7 -0.013 1.12 S-Feb.2017 -7.3

Processed fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . 0.280 0.2 0.001 0.94 S-Apr.2019 0.2

Canned fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . 0.146 -0.7 -0.001 1.33 S-Mar.2018 -2.4

Canned fruits4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.9 1.81 S-Mar.2018 -5.5

Canned vegetables4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 1.74 L-Jan.2020 2.0

Frozen fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . . 0.084 0.8 0.001 1.57 S-Dec.2019 0.3

Frozen vegetables5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 1.70 S-Dec.2019 0.3

Other processed fruits and vegetables including
dried4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.6 0.001 1.31 L-Jul.2015 3.2

Dried beans, peas, and lentils4, 5. . . . . . . . . . . . . . . . . 1.8 2.39 L-Jan.2020 2.0

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.914 1.4 0.013 0.56 L-Nov.2019 1.7

Juices and nonalcoholic drinks4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.650 1.5 0.010 0.71 L-Dec.2019 1.9

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 1.6 0.005 1.43 L-Nov.2019 2.8

Frozen noncarbonated juices and drinks4. . . . . . . . . . . . . 0.006 -4.1 0.000 1.37 S-Jan.2005 -5.6

Nonfrozen noncarbonated juices and drinks4. . . . . . . . . 0.372 1.6 0.006 0.79 L-Dec.2019 2.3

Beverage materials including coffee and tea4. . . . . . . . . . . 0.264 1.1 0.003 0.82 L-Dec.2017 1.1

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 0.3 0.001 1.08 L-Nov.2019 0.4

Roasted coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 1.05 L-Dec.2017 1.3

Instant coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.1 2.32 S-Jan.2020 -3.4

Other beverage materials including tea4. . . . . . . . . . . . . . 0.094 2.4 0.002 1.16 L-Mar.2009 2.4

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.937 1.4 0.029 0.33 L-Nov.2015 1.5

Sugar and sweets. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.265 2.6 0.007 0.80 S-Dec.2019 2.6

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.036 5.9 0.002 1.49 L-Oct.2015 6.6

Candy and chewing gum4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.176 3.2 0.006 1.07 S-Dec.2019 2.5

Other sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 -1.6 -0.001 1.22 S-Jan.2019 -2.1

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.213 -0.3 0.000 0.77 L-Jun.2019 0.1

Butter and margarine4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 0.2 0.000 1.23 L-Jan.2020 0.7

Butter5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 1.96 L-Jan.2020 1.8

Margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.0 1.35 L-Oct.2017 2.3

Salad dressing4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.7 0.001 1.42 L-Jun.2019 2.9

Other fats and oils including peanut butter4. . . . . . . . . . 0.098 -2.2 -0.002 1.19 S-Jan.2020 -2.6

Peanut butter4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.9 2.62 L-Jul.2019 0.8

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.459 1.5 0.022 0.36 L-Nov.2015 1.7

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 12-month analysis table — Continued
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Expenditure category

Relative
importance
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2020

Twelve Month

Unadjusted
percent
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Mar. 2019-
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effect on All

Items
Mar. 2019-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 3.2 0.003 1.43 L-Sep.2017 3.5

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.252 1.6 0.004 0.81 L-Oct.2015 1.9

Snacks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.332 -0.3 0.000 0.81 L-Jun.2019 0.5

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.290 1.8 0.006 0.77 L-Apr.2016 2.6

Salt and other seasonings and spices4, 5. . . . . . . . 1.6 1.22 L-Dec.2018 1.6

Olives, pickles, relishes4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 1.58 – –

Sauces and gravies4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.3 1.28 L-Jun.2018 3.7

Other condiments5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 1.77 L-Jan.2020 0.4

Baby food4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 3.6 0.002 2.13 L-Oct.2019 4.3

Other miscellaneous foods4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.455 2.1 0.008 0.74 S-Jan.2020 1.2

Prepared salads6, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.4 1.29 S-Jan.2020 4.8

Food away from home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.187 3.0 0.179 0.18 – –

Full service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.124 3.2 0.096 0.39 S-Jul.2019 3.2

Limited service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . 2.666 2.8 0.073 0.25 L-Jan.2020 2.9

Food at employee sites and schools4. . . . . . . . . . . . . . . . . . . . . . . 0.145 1.9 0.003 0.45 L-Apr.2019 2.3

Food at elementary and secondary schools7, 5. . . . . . . . . 2.2 0.39 – –

Food from vending machines and mobile vendors4. . . . . . . 0.080 3.6 0.003 1.05 S-Aug.2018 3.1

Other food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.172 1.8 0.004 0.47 S-May 2019 1.3

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.517 -5.7 -0.382 0.28 S-Aug.2016 -9.2

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.422 -10.4 -0.366 0.33 S-Aug.2016 -17.3

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -14.2 -0.025 0.83 S-May 2016 -16.1

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.098 -20.1 -0.021 1.02 S-May 2016 -23.6

Propane, kerosene, and firewood8. . . . . . . . . . . . . . . . . . . . . . . . 0.062 -4.6 -0.003 1.25 S-Nov.2019 -5.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.261 -10.2 -0.341 0.34 S-Aug.2016 -17.8

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.186 -10.2 -0.335 0.34 S-Aug.2016 -17.8

Gasoline, unleaded regular5. . . . . . . . . . . . . . . . . . . . . . . . . . . . -11.0 1.01 S-Aug.2016 -18.4

Gasoline, unleaded midgrade9, 5. . . . . . . . . . . . . . . . . . . . . . . -6.9 1.02 S-Feb.2019 -7.5

Gasoline, unleaded premium5. . . . . . . . . . . . . . . . . . . . . . . . . . -5.6 0.99 S-Feb.2019 -6.4

Other motor fuels4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 -8.1 -0.006 0.49 S-Oct.2019 -8.4

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.095 -0.5 -0.017 0.46 S-Dec.2019 -1.2

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.417 0.2 0.004 0.50 S-Dec.2019 -0.4

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -2.9 -0.021 0.70 S-Jan.2020 -3.2

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 79.695 2.1 1.659 0.09 S-Jun.2019 2.1

Commodities less food and energy commodities. . . . . . . . . . . . 20.240 -0.2 -0.024 0.21 S-Jan.2020 -0.3

Household furnishings and supplies10. . . . . . . . . . . . . . . . . . . . . . 3.737 -0.4 -0.011 0.44 S-Aug.2018 -0.5

Window and floor coverings and other linens4. . . . . . . . . . 0.293 0.7 0.004 1.76 S-Jan.2020 -1.4

Floor coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 -1.2 -0.001 2.53 S-Nov.2019 -1.2

Window coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 7.1 0.004 3.82 L-EVER –

Other linens4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 -0.3 0.000 2.71 S-Jan.2020 -3.0

Furniture and bedding. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.940 -0.5 -0.005 0.94 S-Aug.2018 -0.7

Bedroom furniture. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.333 -0.8 -0.003 1.47 S-Sep.2018 -1.3

Living room, kitchen, and dining room furniture4. . . . . 0.454 1.0 0.004 1.78 S-Jan.2020 0.7

Other furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 -5.2 -0.006 2.17 S-Dec.2016 -7.2

Infants’ furniture7, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.93 – –

Appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.211 -0.3 -0.001 1.76 L-Dec.2019 0.2

Major appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.071 -1.9 -0.002 2.33 L-Sep.2019 -0.1

Laundry equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.4 2.81 L-Apr.2019 3.0

Other appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.138 0.9 0.001 2.29 L-Jan.2020 1.4

Other household equipment and furnishings4. . . . . . . . . . . 0.535 -2.9 -0.014 1.43 L-Jan.2020 -1.6

Clocks, lamps, and decorator items.. . . . . . . . . . . . . . . . . . . 0.310 -4.8 -0.014 2.31 L-Jan.2020 -2.4

Indoor plants and flowers11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.090 -0.2 0.000 1.94 L-Dec.2019 0.2

Dishes and flatware4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.055 9.5 0.005 4.67 L-EVER –

Nonelectric cookware and tableware4. . . . . . . . . . . . . . . . . 0.080 -6.5 -0.005 3.13 S-Oct.2019 -7.1

See footnotes at end of table.
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Tools, hardware, outdoor equipment and supplies4. . . . 0.874 0.4 0.006 0.81 L-Jan.2020 0.4

Tools, hardware and supplies4. . . . . . . . . . . . . . . . . . . . . . . . . 0.241 -0.4 0.000 1.49 L-Nov.2019 0.7

Outdoor equipment and supplies4. . . . . . . . . . . . . . . . . . . . . . 0.447 0.8 0.004 1.13 L-Jan.2020 1.6

Housekeeping supplies. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.882 -0.1 -0.001 0.51 S-May 2018 -0.3

Household cleaning products4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.347 0.2 0.001 0.71 L-Jan.2020 0.8

Household paper products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.218 1.2 0.003 1.26 S-Oct.2018 0.6

Miscellaneous household products4. . . . . . . . . . . . . . . . . . . 0.318 -1.6 -0.004 1.24 – –

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.916 -1.6 -0.050 0.86 S-Nov.2019 -1.6

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.740 -0.8 -0.007 1.76 L-Jan.2020 -0.5

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.601 0.1 0.002 1.51 L-Jan.2020 2.1

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.113 -4.1 -0.004 3.69 S-Sep.2018 -4.7

Men’s underwear, nightwear, swimwear, and
accessories. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.166 3.9 0.007 3.27 – –

Men’s shirts and sweaters4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.169 -3.9 -0.006 2.43 L-Jan.2020 -2.0

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 4.2 0.005 2.31 L-Jan.2020 6.6

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.139 -5.2 -0.009 5.37 L-Dec.2019 -4.0

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.203 -2.6 -0.031 1.54 S-Jan.2020 -3.1

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.000 -3.5 -0.038 1.74 S-Jan.2020 -4.0

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.067 -8.0 -0.006 4.11 L-Dec.2019 -6.7

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.110 -10.0 -0.013 3.14 S-Sep.2019 -12.8

Women’s suits and separates4. . . . . . . . . . . . . . . . . . . . . . . 0.513 -4.3 -0.024 2.49 S-Jan.2020 -5.5

Women’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 1.9 0.006 2.54 S-Dec.2019 -1.4

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.203 3.3 0.007 3.27 L-Jul.2019 4.0

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.678 -0.2 -0.002 1.44 S-Jul.2019 -0.5

Men’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 -1.3 -0.003 1.93 S-Jan.2020 -1.7

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.143 -0.4 -0.001 3.23 S-Dec.2018 -1.9

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.300 0.8 0.002 1.86 S-Oct.2019 0.7

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.133 -8.0 -0.011 2.75 S-Mar.1954 -10.0

Jewelry and watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.162 2.0 0.001 3.57 S-Jan.2020 1.2

Watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 2.9 0.000 5.88 S-Nov.2019 1.8

Jewelry8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 1.1 0.000 4.18 L-Oct.2019 2.5

Transportation commodities less motor fuel10. . . . . . . . . . . . . 6.903 -0.1 -0.001 0.25 L-Dec.2019 -0.1

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.750 -0.4 -0.016 0.43 S-Jun.2018 -0.5

New cars and trucks4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.39 S-Jun.2018 -0.5

New cars5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.52 S-Nov.2019 0.0

New trucks12, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.46 S-Dec.2018 -0.7

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.522 0.1 0.009 0.06 L-Oct.2019 1.4

Motor vehicle parts and equipment. . . . . . . . . . . . . . . . . . . . . . . 0.396 1.6 0.006 0.68 S-Jul.2019 1.4

Tires. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 0.4 0.001 0.83 S-Oct.2018 0.0

Vehicle accessories other than tires4. . . . . . . . . . . . . . . . . . 0.146 3.5 0.005 1.13 S-Dec.2019 2.6

Vehicle parts and equipment other than tires5. . . . . 4.1 1.17 L-Jan.2020 4.1

Motor oil, coolant, and fluids5. . . . . . . . . . . . . . . . . . . . . . . . -1.2 1.97 S-Nov.2019 -2.3

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.620 1.3 0.023 0.79 S-Nov.2019 0.6

Medicinal drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.547 1.3 0.022 0.82 S-Nov.2019 0.6

Prescription drugs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.171 1.5 0.020 0.95 S-Nov.2019 0.5

Nonprescription drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.376 0.6 0.002 1.00 L-Nov.2019 0.8

Medical equipment and supplies10. . . . . . . . . . . . . . . . . . . . . . . . 0.072 1.3 0.001 1.73 L-Dec.2019 1.3

Recreation commodities10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.038 -1.1 -0.021 0.62 S-Jan.2020 -1.1

Video and audio products10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.273 -7.9 -0.017 0.81 L-Dec.2017 -7.2

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.096 -16.8 -0.016 1.38 L-Feb.2019 -16.8

Other video equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.042 -2.2 0.000 2.24 S-Jun.2019 -2.2

Audio equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.079 0.1 0.001 2.28 L-Nov.2019 0.9

Recorded music and music subscriptions4. . . . . . . . . . . . 0.045 -4.2 -0.002 2.26 L-Jan.2020 -3.9

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 12-month analysis table — Continued
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Pets and pet products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.651 1.6 0.009 0.73 S-Oct.2018 0.9

Pet food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.63 S-Feb.2019 1.7

Purchase of pets, pet supplies, accessories4, 5. . . . . . 1.3 1.18 S-Jul.2018 0.6

Sporting goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.594 -0.3 -0.003 1.48 S-Jul.2019 -1.1

Sports vehicles including bicycles. . . . . . . . . . . . . . . . . . . . . . 0.357 -0.5 -0.003 2.36 S-Jul.2019 -0.7

Sports equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.227 -0.1 0.000 1.42 S-Jan.2020 -2.0

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.027 9.8 0.003 1.95 L-Dec.1980 11.3

Film and photographic supplies4, 5. . . . . . . . . . . . . . . . . . . . .

Photographic equipment4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 1.71 S-Jan.2020 1.9

Recreational reading materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 5.8 0.007 1.66 S-Jan.2020 2.8

Newspapers and magazines4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.066 8.5 0.006 2.30 L-Jan.2019 10.5

Recreational books4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.050 1.4 0.001 2.36 S-Jan.2020 -1.9

Other recreational goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 -6.1 -0.020 1.29 S-Jul.2019 -6.5

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 -7.3 -0.018 1.49 L-Jan.2020 -7.3

Toys, games, hobbies and playground
equipment

4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -8.0 2.03 S-Dec.2018 -8.4

Sewing machines, fabric and supplies4. . . . . . . . . . . . . . . 0.022 -11.2 -0.003 2.89 S-EVER –

Music instruments and accessories4. . . . . . . . . . . . . . . . . . . 0.047 5.1 0.002 2.82 L-EVER –

Education and communication commodities10. . . . . . . . . . . . . 0.516 -4.7 -0.025 1.05 L-Nov.2019 -4.2

Educational books and supplies. . . . . . . . . . . . . . . . . . . . . . . . . . 0.107 -2.7 -0.003 2.02 L-Dec.2019 -2.0

College textbooks13, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.9 1.97 L-Dec.2019 -1.7

Information technology commodities10. . . . . . . . . . . . . . . . . . . 0.409 -5.5 -0.022 1.23 L-Nov.2019 -5.1

Computers, peripherals, and smart home
assistants6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.298 -3.0 -0.009 1.59 L-Nov.2019 -2.4

Computer software and accessories4. . . . . . . . . . . . . . . . . . 0.019 -10.9 -0.003 2.89 S-Dec.2019 -11.2

Telephone hardware, calculators, and other
consumer information items4. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 -13.5 -0.010 1.92 L-Dec.2018 -11.2

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.026 1.4 0.015 0.38 L-Aug.2019 2.0

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 1.4 0.008 0.53 L-Sep.2019 1.5

Beer, ale, and other malt beverages at home. . . . . . . . 0.221 3.4 0.008 0.72 L-Nov.2009 3.6

Distilled spirits at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.093 -1.0 -0.001 1.03 L-Jan.2020 -0.2

Whiskey at home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.1 1.17 S-Nov.2018 -1.1

Distilled spirits, excluding whiskey, at home5. . . . . . -0.3 1.46 L-Jan.2020 -0.1

Wine at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 0.2 0.001 0.98 L-Nov.2019 0.4

Alcoholic beverages away from home.. . . . . . . . . . . . . . . . . . . 0.451 1.6 0.006 0.43 S-Jan.2020 1.3

Beer, ale, and other malt beverages away from
home

4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.82 S-Dec.2019 0.0

Wine away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 1.00 L-Jul.2019 2.4

Distilled spirits away from home4, 5. . . . . . . . . . . . . . . . . . . . 3.5 0.60 S-Jan.2020 2.1

Other goods10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.484 3.1 0.046 0.45 – –

Tobacco and smoking products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 5.4 0.034 0.32 S-Jan.2020 5.4

Cigarettes4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.509 5.8 0.033 0.33 S-Dec.2019 5.8

Tobacco products other than cigarettes4. . . . . . . . . . . . . . 0.059 1.3 0.001 1.18 L-Dec.2019 2.8

Personal care products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 0.5 0.004 0.58 L-Aug.2016 0.9

Hair, dental, shaving, and miscellaneous personal
care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.372 1.4 0.005 0.77 L-Nov.2019 1.4

Cosmetics, perfume, bath, nail preparations and
implements. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.313 -0.7 -0.002 1.01 L-Aug.2019 -0.7

Miscellaneous personal goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 4.2 0.009 2.55 S-Sep.2019 0.0

Stationery, stationery supplies, gift wrap5. . . . . . . . . . . . . 5.0 2.41 S-Sep.2019 3.9

Infants’ equipment7, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.6 2.24 L-EVER –

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59.455 2.8 1.682 0.11 S-Jul.2019 2.8

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 33.194 3.0 0.996 0.15 S-Jun.2015 3.0

Rent of shelter14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.825 3.0 0.998 0.15 S-Jun.2015 3.0

See footnotes at end of table.
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Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.782 3.7 0.288 0.14 S-Dec.2019 3.7

Lodging away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.011 -6.4 -0.060 2.54 S-Sep.2009 -6.9

Housing at school, excluding board14. . . . . . . . . . . . . . . 0.117 2.3 0.003 0.25 – –

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.894 -7.5 -0.062 2.87 S-Sep.2009 -7.6

Owners’ equivalent rent of residences14. . . . . . . . . . . . . . 24.032 3.2 0.770 0.15 S-Jan.2019 3.2

Owners’ equivalent rent of primary residence14. . . 22.826 3.2 0.729 0.15 S-Jan.2019 3.2

Tenants’ and household insurance4. . . . . . . . . . . . . . . . . . . 0.369 -0.5 -0.002 0.42 S-Nov.2007 -1.1

Water and sewer and trash collection services4. . . . . . . . 1.086 3.2 0.035 0.33 – –

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.795 3.1 0.025 0.40 – –

Garbage and trash collection12. . . . . . . . . . . . . . . . . . . . . . . . . 0.291 3.5 0.010 0.66 S-Jan.2020 3.2

Household operations4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 4.5 0.040 0.71 L-Nov.2019 5.4

Domestic services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 1.0 0.003 0.87 S-Jun.2019 0.8

Gardening and lawncare services4. . . . . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4. . . . . . . . . . . . . . . . . . . . . . 0.088 2.3 0.002 2.20 S-Jan.2020 1.2

Repair of household items4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.116 5.7 0.006 0.90 L-Dec.2019 6.2

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.228 5.5 0.387 0.53 L-Jan.2008 5.7

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.630 1.6 0.054 0.83 L-Dec.2019 1.6

Physicians’ services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.804 1.4 0.025 1.55 L-Dec.2019 1.4

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.988 2.8 0.024 0.76 L-Dec.2019 3.0

Eyeglasses and eye care8. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.366 0.6 0.002 0.64 L-Jan.2020 0.8

Services by other medical professionals8. . . . . . . . . . 0.472 0.8 0.003 0.47 S-Dec.2019 0.8

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.400 4.2 0.105 0.52 L-Jul.2018 4.3

Hospital services15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.208 4.4 0.098 0.58 L-Jul.2018 4.6

Inpatient hospital services15, 5. . . . . . . . . . . . . . . . . . . . . 4.0 0.84 – –

Outpatient hospital services8, 5. . . . . . . . . . . . . . . . . . . . 3.6 1.14 L-Dec.2018 4.0

Nursing homes and adult day services15. . . . . . . . . . . 0.123 2.5 0.004 0.51 – –

Care of invalids and elderly at home7. . . . . . . . . . . . . . . 0.069 3.1 0.002 0.93 L-Jul.2019 3.4

Health insurance7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.199 20.6 0.228 0.61 S-Jan.2020 20.5

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.418 -0.7 -0.040 0.33 S-Sep.1943 -0.8

Leased cars and trucks13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.642 -3.6 -0.023 0.98 – –

Car and truck rental4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.120 3.6 0.003 2.41 S-Dec.2019 3.6

Motor vehicle maintenance and repair. . . . . . . . . . . . . . . . . 1.079 3.4 0.037 0.59 S-Jan.2020 3.2

Motor vehicle body work. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.057 3.8 0.002 0.88 – –

Motor vehicle maintenance and servicing. . . . . . . . . . 0.625 3.5 0.022 0.80 – –

Motor vehicle repair4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 3.2 0.011 0.93 S-Jan.2020 2.6

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.700 1.1 0.019 0.59 L-Apr.2019 1.4

Motor vehicle fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.572 2.7 0.015 0.46 L-Jan.2020 2.7

State motor vehicle registration and license
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.297 2.8 0.008 0.32 L-Jun.2016 2.8

Parking and other fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 2.6 0.006 0.83 L-Jan.2020 2.6

Parking fees and tolls4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 0.74 L-Dec.2019 2.5

Automobile service clubs4, 5. . . . . . . . . . . . . . . . . . . . . . . 0.97 – –

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.305 -7.2 -0.091 0.71 S-Sep.2009 -8.2

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.820 -10.6 -0.083 1.04 S-Sep.2009 -11.6

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.177 -6.1 -0.011 1.70 S-Nov.2009 -6.7

Intercity bus fare6, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -5.2 6.41 S-EVER –

Intercity train fare6, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Ship fare4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -7.7 1.95 S-Nov.2009 -8.1

Intracity transportation.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.304 1.1 0.003 0.64 S-Jan.2020 1.1

Intracity mass transit10, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 1.11 S-Jan.2020 1.8

Recreation services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.769 2.4 0.093 0.56 L-Jan.2020 2.6

Video and audio services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.243 2.6 0.037 0.66 L-Jan.2020 2.9

Cable and satellite television service12. . . . . . . . . . . . . 1.162 3.4 0.046 0.66 L-Jan.2020 3.5

See footnotes at end of table.
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Video discs and other media, including rental of
video4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.081 -9.6 -0.009 2.85 S-EVER –

Video discs and other media4, 5. . . . . . . . . . . . . . . . . . . -16.0 5.58 L-Jan.2020 -12.6

Rental of video discs and other media4, 5. . . . . . . 2.7 1.16 S-May 2019 2.0

Pet services including veterinary4. . . . . . . . . . . . . . . . . . . . . . 0.548 3.1 0.014 0.63 – –

Pet services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.1 1.49 L-Aug.2019 3.3

Veterinarian services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.3 0.53 S-Jan.2019 2.5

Photographers and photo processing4. . . . . . . . . . . . . . . . 0.045 0.5 0.000 1.40 L-Mar.2019 1.1

Photographer fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 2.30 L-Aug.2016 3.0

Photo processing4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.1 1.42 S-Dec.2018 -3.2

Other recreation services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.932 2.2 0.042 1.03 L-Nov.2019 2.2

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.698 2.8 0.019 0.72 L-Jan.2020 3.0

Admissions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.700 2.4 0.017 2.01 S-Jan.2020 1.6

Admission to movies, theaters, and
concerts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.1 1.29 – –

Admission to sporting events4, 5. . . . . . . . . . . . . . . . . . 2.7 4.22 S-Jan.2020 2.3

Fees for lessons or instructions8. . . . . . . . . . . . . . . . . . . . 0.212 0.5 0.001 1.95 S-Oct.2019 0.3

Education and communication services10. . . . . . . . . . . . . . . . 6.230 2.1 0.126 0.22 – –

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.912 2.3 0.067 0.33 S-Dec.2019 2.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.569 1.7 0.027 0.46 S-Dec.2019 1.7

Elementary and high school tuition and fees. . . . . . 0.424 2.7 0.009 0.49 L-Jan.2020 2.7

Day care and preschool11. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.764 3.5 0.027 0.46 – –

Technical and business school tuition and fees4.. . 0.036 2.1 0.001 0.38 L-Dec.2018 2.1

Postage and delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . 0.112 4.1 0.004 0.23 S-Jan.2019 3.1

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.102 4.3 0.004 0.25 – –

Delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.010 1.3 0.000 0.84 S-Dec.2016 -2.0

Telephone services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.293 1.8 0.039 0.29 – –

Wireless telephone services4. . . . . . . . . . . . . . . . . . . . . . . . 1.891 -0.1 -0.002 0.31 L-Jan.2020 -0.1

Land-line telephone services10. . . . . . . . . . . . . . . . . . . . . . . 0.402 7.9 0.041 0.72 S-Dec.2019 6.9

Internet services and electronic information
providers4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.901 2.1 0.016 0.93 L-Jan.2020 2.2

Other personal services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.654 2.8 0.045 0.36 L-Mar.2019 3.0

Personal care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.669 3.3 0.021 0.48 – –

Haircuts and other personal care services4. . . . . . . . 0.669 3.3 0.021 0.48 – –

Miscellaneous personal services. . . . . . . . . . . . . . . . . . . . . . . 0.986 2.4 0.024 0.47 L-Mar.2019 2.9

Legal services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.251 0.6 0.001 0.93 – –

Funeral expenses8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.140 1.6 0.002 0.63 S-Nov.2019 1.6

Laundry and dry cleaning services4. . . . . . . . . . . . . . . . . 0.219 3.3 0.008 0.69 S-Sep.2018 3.0

Apparel services other than laundry and dry
cleaning4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.030 5.4 0.002 1.68 L-Mar.2019 5.6

Financial services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.233 4.0 0.009 1.05 L-Feb.2019 9.1

Checking account and other bank services4, 5.. . 2.2 0.22 L-Feb.2019 5.4

Tax return preparation and other accounting
fees

4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 1.83 L-Feb.2019 13.8

Special aggregate indexes

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.212 1.5 1.276 0.09 S-Feb.2019 1.5

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 66.806 0.8 0.543 0.11 S-Sep.2019 0.8

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.018 0.5 0.280 0.13 S-Jun.2019 0.5

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 46.501 1.4 0.663 0.14 S-Jul.2019 1.3

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.979 1.5 0.654 0.14 S-Sep.2019 1.5

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.152 1.2 1.130 0.08 S-Sep.2016 1.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
March 2020, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Feb.
2020

Twelve Month

Unadjusted
percent
change

Mar. 2019-
Mar. 2020

Unadjusted
effect on All

Items
Mar. 2019-
Mar. 20201

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 93.483 2.1 1.922 0.08 S-Jul.2019 2.1

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 37.450 -0.3 -0.126 0.13 S-Jan.2019 -0.3

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.718 -0.2 -0.032 0.24 S-May 2019 -0.3

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 23.662 -1.6 -0.389 0.19 S-Sep.2016 -1.6

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 22.636 -1.8 -0.404 0.20 S-Sep.2016 -1.8

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 62.550 2.7 1.666 0.10 S-Aug.2019 2.7

Services less rent of shelter14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.724 2.2 0.668 0.17 S-Dec.2019 2.2

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 55.322 2.3 1.279 0.11 S-Sep.2015 2.3

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.683 -0.6 -0.054 0.27 – –

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.767 -0.3 -0.072 0.16 S-Sep.2019 -0.4

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.979 -2.5 -0.335 0.27 S-Feb.2019 -2.7

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 11.953 -2.8 -0.350 0.29 S-Feb.2019 -3.0

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.037 -3.3 -0.300 0.25 S-Sep.2019 -3.3

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.063 -2.8 -0.286 0.23 S-Sep.2019 -2.9

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.149 2.4 1.017 0.13 S-Jul.2016 2.4

Education and communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.746 1.5 0.101 0.22 – –

Education4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.019 2.1 0.064 0.34 S-Dec.2019 2.1

Communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.726 1.1 0.038 0.32 L-May 2009 1.3

Information and information processing4. . . . . . . . . . . . . . . . . . . 3.614 1.0 0.033 0.33 L-May 2009 1.2

Information technology, hardware and services16. . . . . . . . . 1.321 -0.5 -0.005 0.77 L-Apr.2019 -0.4

Recreation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.807 1.3 0.073 0.47 S-Sep.2019 1.0

Video and audio4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.517 1.3 0.020 0.58 L-Dec.2019 1.6

Pets, pet products and services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.199 2.2 0.023 0.51 S-Nov.2018 2.2

Photography4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 4.3 0.003 1.34 L-EVER –

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.814 1.9 0.278 0.14 L-Nov.2019 1.9

Domestically produced farm food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.343 1.1 0.071 0.21 L-Oct.2019 1.1

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.653 2.3 0.265 0.23 L-Jan.2020 2.4

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.238 -1.9 -0.048 1.05 S-Jan.2020 -1.9

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.341 -0.2 -0.007 0.34 S-Dec.2019 -0.2

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.255 -1.2 -0.042 0.43 S-Aug.2019 -1.2

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.848 4.7 0.410 0.43 L-Sep.2016 4.9

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.582 -2.4 -0.381 0.16 S-Aug.2016 -4.0

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.277 -2.0 -0.290 0.17 S-Aug.2016 -4.2

New and used motor vehicles4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.268 -0.4 -0.026 0.26 L-Oct.2019 0.3

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.941 0.1 0.011 0.23 S-Jun.2019 0.1

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.613 0.6 0.028 0.37 S-Jun.2018 0.3

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.139 2.9 0.092 0.30 L-Aug.2010 2.9

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.552 2.3 0.058 0.37 L-May 2018 2.3

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.



5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

6 Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
10 Indexes on a December 2009=100 base.
11 Indexes on a December 1990=100 base.
12 Indexes on a December 1983=100 base.
13 Indexes on a December 2001=100 base.
14 Indexes on a December 1982=100 base.
15 Indexes on a December 1996=100 base.
16 Indexes on a December 1988=100 base.
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\::;~~l City of Pembroke Pines 

CONTRACTUAL SERVICES AGREEMENT 

THIS IS AN AGREEMENT, dated the ~{:?"?;;y of PG!:::Z!...f , 2018, by and 
between: 

THE CITY OF PEMBROKE PINES, a municipal corporation of the State of 
Florida with a business address of601 City Center Way, Pembroke Pines, Florida 
33025 (hereinafter referred to as the "CITY") 

and 

DBI Services, LLC., a Company, authorized to do business in the State of Florida, 
with a business address of 100 North Conahan Drive, Hazelton, PA 18201 
(hereinafter referred to as the "CONTRACTOR"). CITY and CONTRACTOR may 
hereinafter be referred to collectively as the "Parties." 

WIT N E SSE T H: 

In consideration of the mutual terms and conditions, promises, covenants and payments hereinafter 
set forth, CITY and CONTRACTOR agree as follows: 

ARTICLE 1 
PREAMBLE 

In order to establish the background, context and form of reference for thi s Agreement, and to 
generally express the objectives and intentions of the respective patties herein, the following 
statements, representations, and explanations shall be accepted as predicates for the undettakings and 
commitments included within the provisions which follow, and may be relied upon by the patties as 
essential elements ofthe mutual considerations upon which this Agreement is based. 

1.1 On April 25, 2018, the CITY advettised its notice to bidders of the CITY's desire to hire a 
firm to supply all labor, equipment, and material to maintain designated lawn and landscape areas 
belonging to the City within City limits as more patticularly described in Exhibit" A" attached hereto 
and by this reference made a part hereof, for the said bid entitled: 

RFP #PSPW-17-07 
"City Wide Grounds Maintenance" 

I .2 On May 22,2018, the bids were opened at the offices of the City Clerk. 

1.3 On June 6, 2018, the CITY awarded the bid to CONTRACTOR and authorized the proper 
CITY officials to negotiate and enter into an agreement with CONTRACTOR to render the services 
more patticularly described herein below. 
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-~~: City of Pembroke Pines 

1.4 Negotiations pet1ammg to the services to be perfonned by the CONTRACTOR were 
undertaken and this Agreement incorporates the results of such negotiation. 

ARTICLE2 
SERVICES AND RESPONSIBILITIES 

2.1 CONTRACTOR hereby agrees to perform the services for the City Wide Grounds 
Maintenance, Litter Control and Debris Removal as more particularly described in Exhibit "A" 
Section 1.3(E) attached hereto and by this reference made a pat1 hereof, ("Property") in accordance 
with the Scope of Services outlined in the specifications, "RFP #PSPW-17-07", attached hereto and 
made a pat1 hereof as Exhibit "A" and CONTRACTOR's response thereto, attached hereto and made 
a pat1 hereof as Composite Exhibit "B", CONTRACTOR agrees to do evetything required by this 
Agreement, the Sealed Bid Package, Addenda to this Agreement, and Commission award complete 
with proposal form. 

2.2 CONTRACTOR shall furnish all services, labor, equipment, and materials necessary and as 
may be required in the performance of this Agreement, except as otherwise specifically provided for 
herein, and all work performed under this Agreement shall be done in a professional manner. 

2.3 CONTRACTOR shall supervise the work force to ensure that all workers conduct themselves 
and perform their work in a safe and professional manner. CONTRACTOR shall comply with all 
OSHA safety rules and regulations in the operation of equipment and in the performance of the work. 
CONTRACTOR shall at all times have a competent field supervisor on the job site to enforce these 
policies and procedures at the CONTRACTOR'S expense. 

2.4 CONTRACTOR shall schedule regular meetings with the CITY representatives at least once 
a month to discuss the progress of the work and maintenance of the City Wide Grounds 
Maintenance, as more specifically described in Exhibit "A" Section 1.3(E). 

2.5 CONTRACTOR hereby represents to CITY, with full knowledge that CITY is relying upon 
these representations when entering into this Agreement with CONTRACTOR, that CONTRACTOR 
has the professional expet1ise, experience and manpower to perfonn the services to be provided by 
CONTRACTOR pursuant to the terms of this Agreement. 

2.6 CONTRACTOR hereby represents to CITY that CONTRACTOR is properly licensed by the 
applicable federal, state, and local agencies to provide the services under this Agreement. 
Furthermore, CONTRACTOR agrees to maintain such licenses during the term of this Agreement. 
IfCONTRACTOR's license is revoked, suspended, or terminated for any reason by any governmental 
agency, CONTRACTOR shall notifY the CITY immediately. 

2.7 CONTRACTOR shall comply with any and all Federal, State, and local laws and 
regulations now in effect, or hereinafter enacted during the term of this Agreement, which are 
applicable to CONTRACTOR, its employees, agents or subcontractors, if any, with respect to the 
work and services described herein. A violation of any federal, state, or local law or regulation may 
be cause for breach, allowing the CITY to terminate this Agreement. 
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ARTICLE3 
TERM AND TERMINATION 

3.1 CONTRACTOR shall perform the maintenance services associated with the Propetty as 
identified in Exhibit "A" Section 1.3(E) attached hereto and made part hereof, for an initial two (2) 
year period commencing on July 1, 2018 and ending on June 30, 2020. 

3.2 This Agreement may be renewed for two (2) additional two (2) year renewal terms upon 
mutual consent, evidenced by a written Amendment to this Agreement extending the term thereof. 

3.3 Post Contractual Obligations: In the event that the term of this agreement expires, the 
CONTRACTOR agrees to continue providing services, at the current rates, on a month to month 
basis until the CITY establishes a new contract for services. 

3.4 Termination for Convenience: This Agreement may be terminated by CITY for 
convenience, upon thirty (30) days of written notice by the terminating party to the other party 
for such termination in which event CONTRACTOR shall be paid its compensation for services 
performed to termination date, including services reasonably related to termination. In the event 
that CONTRACTOR abandons this Agreement or causes it to be terminated, CONTRACTOR 
shall indemnify CITY against loss pertaining to this termination. 

3.5 Default by CONTRACTOR: In addition to all other remedies available to CITY, this 
Agreement shall be subject to cancellation by CITY for cause, should CONTRACTOR neglect or 
fail to perform or observe any of the terms, provisions, conditions, or requirements herein 
contained, if such neglect or failure shall continue for a period of thirty (30) days after receipt by 
CONTRACTOR of written notice of such neglect or failure. 

ARTICLE4 
COMPENSATION AND METHOD OF PAYMENT 

4.1 The CITY hereby agrees to compensate CONTRACTOR for all services performed by 
CONTRACTOR pursuant to the provisions of this Agreement. 

4.2 Based on an annual amount not to exceed THREE HUNDRED TWENTY EIGHT 
THOUSAND SIX HUNDRED AND FOURTEEN DOLLARS ($328,614) which includes an 
owner's contingency fee ofTWENTY NINE THOUSAND EIGHT HUNDRED AND SEVENTY 
FOUR DOLLARS ($29,874) payable in monthly payments for actual services perfonned for 
maintenance services. Future price adjustments, up or down shall be based on a nationally recognized 
or published index, including fuel surcharge adjustments, relevant to providing these services. 

4.3 The CITY shall within thirty (30) days, from the date the City's Public Service Director 
approves the Application for Payment, pay the CONTRACTOR the amount approved by the City 
Public Services Director or his or her assignees. 
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4.4 All payments shall be governed by the Florida Prompt Payment Act, as set fm1h in Part VII, 
Chapter 218, Florida Statutes. 

ARTICLES 
CHANGES IN SCOPE OF WORK 

5.1 CITY or CONTRACTOR may request changes that would increase, decrease, or otherwise 
modify the Scope of Services, as described in Exhibit "A," to be provided under this Agreement as 
described in Article 2 of this Agreement. These changes will affect the monthly compensation 
accordingly. Such changes or additional services must be in accordance with the provisions of the 
Code of Ordinances of the CITY, and must be contained in a written amendment, executed by the 
parties hereto, with the same formality, equality and dignity herewith prior to any deviation from the 
terms of this Agreement, including the initiation of any additional or extra work. 

5.2 In no event will the CONTRACTOR be compensated for any work which has not been 
described in a separate written agreement executed by the parties hereto. 

ARTICLE6 
PERFORMANCE BOND 

6.1 Within fifteen (15) calendar days after Notice of Award and in any event prior to commencing 
Work, the Contractor shall execute and furnish to City a performance bond and a payment bond, each 
written by a corporate surety, having a resident agent in the State of Florida and having been in 
business with a record of successful continuous operation for at least five (5) years. The surety shall 
hold a cunent cet1ificate of authority from the Secretary of Treasury of the United States as an 
acceptable surety on federal bonds in accordance with United States Department of the Bond exceeds 
the underwriting limitation set forth in the circular, in order to quality, the net retention of the surety 
company shall not exceed the underwriting limitation in the circular and the excess risks must be 
protected by coinsurance, reinsurance, or other methods, in accordance with Treasury Circular 297, 
revised September I, 1978 (31DFR, Section 223.10, Section 223.11). Fut1her, the surety company 
shall provide City with evidence satisfactory to City, that such excess risk has been protected in an 
acceptable manner. The surety company shall have at least the following minimum qualification in 
accordance with the latest edition of A.M. Best's Insurance Guide, published by Alfred M. Best 
Company, Inc., Am best Road, Oldwick, New Jersey 08858: 

B+toA+ 

6.2 Two (2) separate bonds are required and both must be approved by the City. The penal sum 
stated in each bond shall be 100% of the contract price, not including contingency. The 
performance bond shall be conditioned that the Contractor performs the contract in the time and 
manner prescribed in the contract. The payment bond shall be conditioned that the Contractor 
promptly make payments to all persons who supply the Contractor with labor, materials and supplies 
used directly or indirectly by the Contractor in the prosecution of the work provided for in the Contract 
and shall provide that the surety shall pay the same in the amount not exceeding the sum provided in 
such bonds, together with interest at the maximum rate allowed by law; and that they shall indemnity 
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and save harmless the City to the extent of any and all payments in connection with the carrying out 
of said Contract which the City may be required to make under the law. Pursuant to the requirements 
of Section 255.05(1 )(a), Florida Statutes, it shall be the duty ofthe Contractor to record the aforesaid 
payment and performance bonds in the public records of Broward County, with the Contractor to pay 
all recording costs. 

ARTICLE? 
INDEMNIFICATION 

7.1 The CONTRACTOR shall indemnify and hold harmless the CITY, its trustees, elected and 
appointed officers, agents, servants, assigns and employees, from and against any and all claims, 
demands, or causes of action whatsoever, and the resulting losses, costs, expenses, reasonable 
attorneys' fees, including paralegal expenses, liabilities, damages, orders, judgments, or decrees, 
sustained by the CITY or any third pm1y arising out of, by reason of, or resulting fi·om the 
CONTRACTOR's acts, errors, or omissions or the failure of the CONTRACTOR to take out and 
maintain insurance as required under this Agreement. 

7.2 Upon completion of all Services, obligations and duties provided for in this Agreement, or 
in the event of termination of this Agreement for any reason, the terms and conditions of this 
Article shall survive indefinitely. 

7.3 CITY reserves the right to select its own legal counsel to conduct any defense in any such 
proceeding and all costs and fees associated therewith shall be the responsibility of 
CONTRACTOR. 

7.4 Nothing contained herein is intended nor shall be construed to waive City's rights and 
immunities under the common law or §768.28, Florida Statutes, as may be amended from time to 
time. 

ARTICLES 
INSURANCE 

8.1 The CONTRACTOR shall indemnify and hold harmless the CITY and its officers, 
employees, agents and instrumentalities from any and all liability, losses or damages, including 
attorneys' fees and costs of defense, which the CITY or its officers, employees, agents or 
instrumentalities may incur as a result of claims, demands, suits, causes of actions or proceedings 
of any kind or nature arising out of, relating to or resulting from the performance of this Agreement 
by the CONTRACTOR or its employees, agents, servants, partners principals or subcontractors. 
The CONTRACTOR shall pay all claims and losses in connection therewith and shall investigate 
and defend all claims, suits or actions of any kind or nature in the name of the CITY, where 
applicable, including appellate proceedings, and shall pay all costs, judgments, and attorney's fees 
which may issue thereon. The CONTRACTOR expressly understands and agrees that any 
insurance protection required by this Agreement or otherwise provided by the CONTRACTOR 
shall in no way limit the responsibility to indemnify, keep and save harmless and defend the CITY 
or its officers, employees, agents and instrumentalities as herein provided. 
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8.2 CONTRACTOR shall not commence work under this Agreement until it has obtained all 
insurance required under this paragraph and such insurance has been approved by the Risk Manager 
of the CITY nor shall the CONTRACTOR allow any subcontractor to commence work on his 
subcontract until all similar such insurance required of the subcontractor has been obtained and 
similarly approved. 

8.3 Cettificates oflnsurance, reflecting evidence of the required insurance, shall be filed with the 
City's Risk Manager prior to the commencement of this Agreement. Policies shall be issued by 
companies authorized to do business under the laws of the State of Florida. The insurance company 
shall be rated no less than "A" as to management, and no less than "Class VI" as to financial 
strength according to the latest edition of Best's Insurance Guide published by A.M. Best 
Company. 

8.4 Policies shall be endorsed to provide the CITY thirty (30) days notice of cancellation or the 
CONTRACTOR shall obtain written agreement from its Agent to provide the CITY thitty (30) days 
notice of cancellation. 

8.5 Insurance shall be in force until all obligations required to be fulfilled under the terms of the 
Agreement are satisfactorily completed as evidenced by the formal acceptance by the CITY. In the 
event the insurance cettificate provided indicates that the insurance shall tenninate and lapse during 
the period of this Agreement, then in that event, the CONTRACTOR shall furnish, at least fifteen 
(15) days prior to the expiration of the date of such insurance, a renewed certificate of insurance as 
proof that equal and like coverage for the balance of the period of the Agreement and extension 
thereunder is in effect. The CONTRACTOR shall not commence nor continue to provide any 
services pursuant to this Agreement unless all required insurance remains in full force and effect. 
CONTRACTOR shall be liable to CITY for any lapses in service resulting from a gap in insurance 
coverage. 

8.6 The insurance requirements specified in this Agreement are minimum requirements and in no 
way reduce any liability the CONTRACTOR has assumed in the indemnification/hold hannless 
section(s) of this Agreement. 

8.7 REQUIRED INSURANCE 

8.7.1 Comprehensive General Liability Insurance written on an occurrence basis including, 
but not limited to: coverage for bodily injury and propetty damage, personal & advettising 
injury, products & completed operations, and contractual liability. Coverage must be written 
on an occurrence basis, with limits ofliability no less than: 

I. Each Occurrence Limit- $1,000,000 
2. Fire Damage Limit (Damage to rented premises)- $100,000 
3. Personal & Advertising Injury Limit - $1,000,000 
4. General Aggregate Limit- $2,000,000 
5. Products & Completed Operations Aggregate Limit- $2,000,000 
6. Environmental/Pollution Limit - $1,000,000 
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Products & Completed Operations Coverage shall be maintained for two (2) years after 
the final payment under this contract. 

The City of Pembroke Pines must be shown as au additional insured with respect to 
this coverage. City's Additional Insured status shall extend to any coverage beyond the 
minimum requirements for limits of liability found herein. 

8.7.2 Worker's Compensation and Employers Liability Insurance covering all 
employees, and/or volunteers of the CONTRACTOR engaged in the performance of the 
scope of work associated with this Agreement. In the case any work is sublet, the 
CONTRACTOR shall require the subcontractors similarly to provide Workers 
Compensation Insurance for all the latter's employees unless such employees are covered 
by the protection afforded by the CONTRACTOR. Coverage for the CONTRACTOR and 
his subcontractors shall be in accordance with applicable state and/or federal laws that may 
apply to Workers' Compensation Insurance with limits of liability no less than: 

I. Workers' Compensation: 
2. Employers Liability: 

Coverage A - Statutory 
Coverage B $500,000 Each Accident 

$500,000 Disease- Policy Limit 
$500,000 Disease- Each Employee 

lfCONTRACTOR claims to be exempt from this requirement, CONTRACTOR shall provide 
CITY proof of such exemption along with a written request for CITY to exempt 
CONTRACTOR, written on CONTRACTOR letterhead. 

8.7.3 Comprehensive Auto Liability Insurance covering all owned, non-owned and hired 
vehicles used in connection with the performance of work under this Agreement, with a 
combined single limit ofliability for bodily injury and property damage no less than: 

I. Any Auto (Symbol I) 
Combined Single Limit (Each Accident)- $1,000,000 

2. Hired Autos (Symbol 8) 
Combined Single Limit (Each Accident)- $1,000,000 

3. Non-Owned Autos (Symbol 9) 
Combined Single Limit (Each Accident)- $1,000,000 

8.7.4 Professional Liability/Errors & Omissions Insurance, when applicable, with a limit of 
liability no less than $1,000,000 per wrongful act. This coverage shall be maintained 
for a period of no less than three (3) years after final payment of the contract. 

8.7.5 Sexual Abuse may not be excluded from any policy. 
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REQUIRED ENDORSEMENTS 

8.8.1 The City of Pembroke Pines shall be named as an Additional Insured on each of 
the General Liability policies required herein 

8.8.2 Waiver of all Rights of Subrogation against the CITY 
8.8.3 30 Day Notice of Cancellation or Non-Renewal to the CITY 
8.8.4 CONTRACTORs' policies shall be Primary & Non-Contributory 
8.8.5 All policies shall contain a "severability of interest" or "cross liability" liability 

clause without obligation for premium payment of the CITY 
8.8.6 The City of Pembroke Pines shall be named as a Loss Payee on all Property and/or 

Inland Marine Policies as their interest may appear. 

8.9 CONTRACTOR shall name the CITY, as an additional insured on each of the General 
Liability policies required herein and shall hold the CITY, its agents, officers and employees harmless 
on account of claims for damages to persons, prope1ty or premises arising out of the services provided 
hereunder. 

8.10 Any insurance required of the CONTRACTOR pursuant to this Agreement must also be 
required by any subcontractor in the same limits and with all requirements as provided herein, 
including naming the CITY as an additional insured, in any work that is subcontracted unless such 
subcontractor is covered by the protection afforded by the CONTRACTOR and provided proof of 
such coverage is provided to CITY. The CONTRACTOR and any subcontractors shall maintain such 
policies during the term of this Agreement. 

8.11 The City reserves the right to require any other additional types of insurance coverage and/or 
higher limits of liability it deems necessary based on the nature of work being perfonned under this 
Contract. 

ARTICLE9 
NON-DISCRIMINATION & EOUAL OPPORTUNITY EMPLOYMENT 

9.1 During the performance of the Agreement, neither CONTRACTOR nor its subcontractors 
shall discriminate against any employee or applicant for employment because of race, religion, 
color, gender, national origin, sex, age, marital status, political affiliation, familial status, sexual 
orientation, or disability if qualified. CONTRACTOR will take affirmative action to ensure that 
employees are treated during employment, without regard to their race, religion, color, gender, 
national origin, sex, age, marital status, political affiliation, familial status, sexual orientation, or 
disability if qualified. Such actions must include, but not be limited to, the following: 
employment, promotion; demotion or transfer; recruitment or recruitment adve1tising, layoff or 
termination; rates of pay or other forms of compensation; and selection for training, including 
apprenticeship. CONTRACTOR shall agree to post in conspicuous places, available to employees 
and applicants for employment, notices to be provided by the contracting officer setting forth the 
provisions of this nondiscrimination clause. CONTRACTOR further agrees that he/she/it will 
ensure that subcontractors, if any, will be made aware of and will comply with this 
nondiscrimination clause. 
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ARTICLE 10 
INDEPENDENT CONTRACTOR 

I 0.1 This Agreement does not create an employee/employer relationship between the pm1ies. It is 
the intent of the parties that the CONTRACTOR is an independent contractor under this Agreement 
and not the CITY's employee for all purposes, including but not limited to, the application of the Fair 
Labor Standards Act minimum wage and overtime payments, Federal Insurance Contribution Act, 
the Social Security Act, the Federal Unemployment Tax Act, the provisions of the Internal Revenue 
Code, the State Workers' Compensation Act, and the State unemployment insurance law. The 
CONTRACTOR shall retain sole and absolute discretion in the judgment of the manner and means 
of carrying out CONTRACTOR's activities and responsibilities hereunder provided, further that 
administrative procedures applicable to services rendered under this Agreement shall be those of 
CONTRACTOR, which policies of CONTRACTOR shall not conflict with CITY, State, H.U.D., or 
United States policies, rules or regulations relating to the use of CONTRACTOR's Funds provided 
for herein. The CONTRACTOR agrees that it is a separate and independent enterprise fi·om the 
CITY, that it has full opportunity to find other business, that it has made its own investment in its 
business, and that it will utilize a high level of skill necessary to perform the work. This Agreement 
shall not be construed as creating any joint employment relationship between the CONTRACTOR 
and the CITY and the CITY will not be liable for any obligation incurred by CONTRACTOR, 
including but not limited to unpaid minimum wages and/or overtime premiums. 

ARTICLE ll 
UNCONTROLLABLE FORCES 

11.1 Neither CITY nor CONTRACTOR shall be considered to be in default of this Agreement 
if delays in or failure of performance shall be due to Uncontrollable Forces, the effect of which, 
by the exercise of reasonable diligence, the non-perfonning party could not avoid. The term 
"Uncontrollable Forces" shall mean any event which results in the prevention or delay of 
performance by a party of its obligations under this Agreement and which is beyond the reasonable 
control of the nonperforming pa11y. It includes, but is not limited to fire, flood, earthquakes, 
storms, lightning, epidemic, war, riot, civil disturbance, sabotage, and governmental actions. 

I 1.2 Neither pa11y shall, however, be excused from performance if nonperformance is due to 
forces, which are preventable, removable, or remediable, and which the non performing pmty could 
have, with the exercise of reasonable diligence, prevented, removed, or remedied with reasonable 
dispatch. The nonperforming party shall, within a reasonable time of being prevented or delayed 
from performance by an uncontrollable force, give written notice to the other pmty describing the 
circumstances and uncontrollable forces preventing continued performance of the obligations of this 
Agreement. 

ARTICLE 12 
AGREEMENT SUBJECT TO FUNDING 

12.1 This agreement shall remain in full force and effect only as long as the expenditures provided 
for in the Agreement have been appropriated by the City Commission ofthe City of Pembroke Pines 
in the annual budget for each fiscal year of this Agreement, and is subject to termination based on 
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lack of funding. 

ARTICLE 13 
VENUE 

13.1 This Agreement shall be governed by the laws of the State of Florida as now and hereafter 
in force. The venue for actions arising out of this agreement shall be in Broward County, Florida. 

ARTICLE 14 
SIGNATORY AUTHORITY 

14.1 CONTRACTOR shall provide CITY with copies of requisite documentation evidencing that 
the signator for CONTRACTOR has the authority to enter into this Agreement. 

ARTICLE 15 
MERGER; AMENDMENT 

15.1 This Agreement constitutes the entire Agreement between CONTRACTOR and CITY, and 
negotiations and oral understandings between the parties are merged herein. This Agreement can be 
supplemented or amended only by a written document executed by both CONTRACTOR and CITY 
with the same formality and equal dignity herewith. 

ARTICLE 16 
DEFAULT OF CONTRACT & REMEDIES 

16.1.1 Damages. CITY reserves the right to recover any asce11ainable actual damages 
incurred as a result of the failure of CONTRACTOR to perform in accordance with the requirements 
of this Agreement, or for losses sustained by CITY resultant from CONTRACTOR's failure to 
perform in accordance with the requirements of this Agreement. 

16.1.2 Liguidated Damages. As a breach of the service provided by this Agreement would 
cause serious and substantial damage to CITY Property, and the nature of this Agreement would 
render it impracticable or extremely difficult to fix the actual damage sustained by CITY by such 
breach, it is agreed that, in case of breach of service wherein CONTRACTOR fails to maintain the 
Property, leaving the said prope11y in disrepair, CITY may elect to collect liquidated damages for 
each such breach, and CONTRACTOR will pay CITY as liquidated damages, and not as penalty, 
FIVE HUNDRED DOLLARS ($500.00) for every day of such malfunction. This sum is the agreed 
upon amount by which CITY will be damaged by the breach of such service. An election to seek 
such remedies shall not be construed as a waiver of any legal remedies CITY may have as to any 
subsequent breach of service under this Agreement. 

I6.1.3 Correction of Work. If, in the judgment of CITY, work provided by 
CONTRACTOR does not conform to the requirements of this Agreement, or if the work exhibits 
poor workmanship, CITY reserves the right to require that CONTRACTOR correct all deficiencies 
in the work to bring the work into conformance without additional cost to CITY, and I or replace any 
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personnel who fail to perform in accordance with the requirements of this Agreement CITY shall be 
the sole judge ofnon-confonnance and the quality of workmanship. 

16.2 Default of Contract. The occurrence of any one or more of the following events shall 
constitute a default and breach of this Agreement by CONTRACTOR: 

16.2.1. The abandonment of the Prope1ty by CONTRACTOR for a period of more than seven 
(7) business days. 

16.2.2 The abandonment, unnecessary delay, refusal of, or failure to comply with any of the 
terms of this Agreement or neglect, or refusal to comply with the instructions of the Public Services 
Director relative thereto. 

16.2.3. The failure by CONTRACTOR to observe or perform any of the terms, covenants, or 
conditions of this Agreement to be observed or performed by CONTRACTOR, where such failure 
shall continue for a period of seven (7) days after written notice thereof by CITY to CONTRACTOR; 
provided, however, that if the nature of CONTRACTOR's default is such that more than seven (7) 
days are reasonably required for its cure, then CONTRACTOR shall not be deemed to be in default 
if CONTRACTOR commences such cure within said seven (7) day period and thereafter diligently 
prosecutes such cure to completion. 

16.2.4. The assignment and/or transfer of this Agreement or execution or attachment thereon 
by CONTRACTOR or any other pmty in a manner not expressly permitted hereunder. 

16.2.5. The making by CONTRACTOR of any general assignment or general arrangement 
for the benefit of creditors, or the filing by or against CONTRACTOR of a petition to have 
CONTRACTOR adjudged a bankruptcy, or a petition for reorganization or arrangement under any 
law relating to bankruptcy (unless, in the case of a petition filed against CONTRACTOR, the same 
is dismissed within sixty (60) days); or the appointment of a trustee or a receiver to take possession 
of substantially all of CONTRACTOR's assets, or for CONTRACTOR's interest in this Agreement, 
where possession is not restored to CONTRACTOR within thi1ty (30) days; for attachment, execution 
or other judicial seizure of substantially all of CONTRACTOR's assets, or for CONTRACTOR's 
interest in this Agreement, where such seizure is not discharged within thirty (30) days. 

16.3 Remedies in Default. In case of default by CONTRACTOR, CITY shall notify 
CONTRACTOR, in writing, of such abandonment, delay, refusal, failure, neglect, or default and 
direct him to comply with all provisions of the Agreement A copy of such written notice shall be 
mailed to the Surety on the Performance Bond. If the abandonment, delay, refusal, failure, neglect or 
default is not cured within seven (7) days of when notice was sent by CITY, CITY may declare a 
default of the Agreement and notify CONTRACTOR of such declaration of default and terminate the 
Agreement The Surety on the Perfonmance Bond shall within ten (I 0) days of such declaration of 
default, rectify or cause to be rectified any mismanagement or breach of service in the Agreement and 
assume the work of CONTRACTOR and proceed to perform services under the Agreement, at its 
own cost and expense. 
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16.3.1. Upon such declaration of default, all payments remaining due CONTRACTOR at the 
time of default, less all sums due CITY for damages suffered, or expenses incutTed by reason of 
default, shall be due and payable to Surety. Thereafter the Surety shall receive monthly payments 
equal to those that would have been paid by the CONTRACTOR has the CONTRACTOR continued 
to perform the services under the Agreement 

16.32. If such Surety fails to perform, the CITY may complete the Agreement, or any part 
thereof, either by day labor or re-letting a contract for the same, and procure the equipment and the 
facilities necessary for the completion of the Agreement, and charge the cost of same to 
CONTRACTOR and/or the Surety together with the costs incident thereto to such default 

16.3.3. In the event CITY completes the Agreement at a lesser cost than would have been 
payable to CONTRACTOR under this Agreement, if the same had been fulfilled by CONTRACTOR, 
CITY shall retain such differences. Should such cost to CITY be greater, CONTRACTOR shall pay 
the amount of such excess to the CITY. 

ARTICLE 17 
BANKRUPTCY 

17. I It is agreed that if CONTRACTOR is adjudged bankrupt, either voluntarily or involuntarily, 
then this Agreement shall tenninate effective on the date and at the time the bankruptcy petition is 
filed. 

ARTICLE 18 
DISPUTE RESOLUTION 

18. I Arbitration. In addition to any other remedy provided hereunder, CITY, at its option, may 
use arbitration to resolve any controversy or claim arising out of or relating to this Agreement if 
arbitration is elected by CITY. Any controversy or claim arising out of or relating to this Agreement, 
or breach thereof, may be settled by arbitration in accordance with the rules of the American 
Arbitration Association and judgment upon the award rendered by the arbitrators may be entered into 
by any cout1 having jurisdiction thereof In the event arbitration is elected by CITY, such controversy 
or claim shall be submitted to one arbitrator selected from the National Panel of The American 
Arbitration Association. 

182 Operations During Dispute. 

182. I In the event that a dispute, if any, arises between CITY and CONTRACTOR relating 
to this Agreement, performance or compensation hereunder, CONTRACTOR shall continue to render 
service in full compliance with all terms and conditions of this Agreement as interpreted by CITY 
regardless of such dispute. 

1822 CONTRACTOR expressly recognizes the paramount right and duty of CITY to 
provide adequate maintenance of CITY's Property, and fut1her agrees, in consideration for the 
execution of this Agreement, that in the event of such a dispute, if any, it will not seek injunctive relief 
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in any cout1, but will negotiate with CITY for an adjustment on the matter or matters in dispute and, 
upon failure of said negotiations to resolve the dispute, may present the matter to a cout1 of competent 
jurisdiction in an appropriate suit therefore instituted by it or by CITY. 

182.3 Notwithstanding the other provisions in this Section, CITY reserves the right to 
terminate the Agreement at any time, whenever the service provided by CONTRACTOR fails to meet 
reasonable standards of the trade after CITY gives written notice to the CONTRACTOR of the 
deficiencies as set fot1h in the written notice within fourteen calendar (I4) days of the receipt by 
CONTRACTOR of such notice from CITY. 

ARTICLE 19 
PUBLIC RECORDS 

19.1 The City of Pembroke Pines is public agency subject to Chapter I 19, Florida Statutes. The 
Contractor shall comply with Florida's Public Records Law. Specifically, the Contractor shall: 

I 9.1.1 Keep and maintain public records required by the CITY to perform the service; 

I9.1.2 Upon request from the CITY's custodian of public records, provide the CITY with a 
copy of the requested records or allow the records to be inspected or copied within a 
reasonable time at a cost that does not exceed the cost provided in chapter 119, Fla. Stat., or 
as otherwise provided by law; 

19.1.3 Ensure that public records that are exempt or that are confidential and exempt from 
public record disclosure requirements are not disclosed except as authorized by law for the 
duration of the contract tenn and, following completion of the contract, CONTRACTOR shall 
destroy all copies of such confidential and exempt records remaining in its possession after 
the CONTRACTOR transfers the records in its possession to the CITY; and 

19.1.4 Upon completion of the contract, CONTRACTOR shall transfer to the CITY, at no 
cost to the CITY, all public records in CONTRACTOR's possession. All records stored 
electronically by the CONTRACTOR must be provided to the CITY, upon request from the 
CITY's custodian of public records, in a format that is compatible with the information 
technology systems of the CITY. 

192 The failure of Contractor to comply with the provisions set forth in this At1icle shall constitute 
a Default and Breach of this Agreement and the CITY shall enforce the Default in accordance with 
the provisions set forth in Article 16. 

IF THE CONTRACTOR HAS QUESTIONS REGARDING THE 
APPLICATION OF CHAPTER 119, FLORIDA STATUTES, TO 
THE CONTRACTOR'S DUTY TO PROVIDE PUBLIC 
RECORDS RELATING TO THIS CONTRACT, CONTACT THE 
CUSTODIAN OF PUBLIC RECORDS AT 
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CITY CLERK 
601 CITY CENTER WAY, 41

h FLOOR 
PEMBROKE PINES, FL 33026 

(954) 450-1050 
mgraham@ppines.com 

ARTICLE20 
MISCELLANEOUS 

20.1 Ownership of Documents. Rep01ts, surveys, studies, and other data provided in connection 
with this Agreement are and shall remain the prope1ty ofC1TY, whether or not the project for which 
they are made is completed. 

20.2 Legal Representation. It is acknowledged that each pmty to this agreement had the 
opp01tunity to be represented by counsel in the preparation ofthi s Agreement, and accordingly, the 
rule that a contract shall be interpreted strictly against the pa1ty preparing same shall not apply herein 
due to the joint contributions of both parties. 

20.3 Records. CONTRACTOR shall keep such records and accounts and require any and all 
subcontractors to keep records and accounts as may be necessary in order to record complete and 
correct entries as to personnel hours charged to this engagement, and any expenses for which 
CONTRACTOR expects to be reimbursed. Such books and records will be available at all reasonable 
times for examination and audit by CITY and shall be kept for a period of ten ( 1 0) years after the 
completion of all work to be performed pursuant to this Agreement. Incomplete or incorrect entries 
in such books and records will be grounds for disallowance by CITY of any fees or expenses based 
upon such entries. 

20.4 Assignments; Amendments. This Agreement, and any interests herein, shal l not be 
assigned, transferred or otherwise encumbered, under any circumstances, by CONTRACTOR 
without the prior written consent of CITY. For purposes of thi s Agreement, any change of ownership 
of CONTRACTOR shall constitute an assignment which requires CITY approval. However, this 
Agreement shall run to the benefit of CITY and its successors and assigns. 

It is ftnther agreed that no modification, amendment, or alteration in the terms or conditions contained 
herein shall be effective unless contained in a written document executed with the same formality and 
of equal dignity herewith. 

20.5 No Contingent Fees. CONTRACTOR warrants that it has not employed or retained any 
company or person, other than a bona fide employee working solely for CONTRACTOR to solicit or 
secure this Agreement, and that it has not paid or agreed to pay any person, company, corporation, 
individual or finn, other than a bona fide employee working solely for CONTRACTOR any fee, 
commission, percentage, gift, or other consideration contingent upon or resulting from the award or 
making of this Agreement. For the breach or violation of this provision, CITY shall have the right to 
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terminate the Agreement without liability at its discretion, to deduct from the contract price, or 
otherwise recover the full amount of such fee, commission, percentage, gift or consideration. 

20.6 Notice. Whenever any party desires to give notice unto any other patty, it must be given by 
written notice, sent by cettified United States mail, with retum receipt requested, addressed to the 
party for whom it is intended and the remaining party, at the places last specified, and the places for 
giving of notice shall remain such until they shall have been changed by written notice in compliance 
with the provisions of this section. For the present, CONTRACTOR and CITY designate the 
following as the respective places for giving of notice: 

CITY 

Copy To: 

Contractor 

Charles F. Dodge, City Manager 
City of Pembroke Pines 
601 City Center Way 
Pembroke Pines, Florida 33025 
Telephone No. (954) 450-1040 

Samuel S. Goren, City Attorney 
Goren, Cherof, Doody & Ezrol, P.A. 
3099 East Commercial Boulevard, Suite 200 
Fort Lauderdale, Florida 33308 
Telephone No. (954) 771-4500 
Facsimile No. (954) 771-4923 

Joseph G. Ferguson, Authorized Signer 
Wendy Yannuzzi, Procurement Director 
DBI Services, LLC. 
100 North Conahan Drive 
Hazleton, PA 18201 
E-mail: 
Telephone No: 
Facsimile No: 

wyannuzzi@dbiservices.com 
(570) 459-1112 
(570) 459-0321 

20.7 Binding Authoritv. Each person signing this Agreement on behalf of either party 
individually warrants that he or she has full legal power to execute this Agreement on behalf of the 
patty for whom he or she is signing, and to bind and obligate such party with respect to all provisions 
contained in this Agreement. 

20.8 Headings. Headings herein are for the convenience of reference only and shall not be 
considered in any interpretation of this Agreement. 

20.9 Exhibits. Each Exhibit referred to in this Agreement fonns an essential part of this 
Agreement. The exhibits if not physically attached should be treated as part of this Agreement and 
are incorporated herein by reference. 

Page 15 of 17 



;tC~h 
,, f City of Pembroke Pines 

20, I 0 Severability. If any provision of this Agreement or application thereof to any person or 
situation shall to any extent, be held invalid or unenforceable, the remainder of this Agreement, and 
the application of such provisions to persons or situations other than those as to which it shall have 
been held invalid or unenforceable, shall not be affected thereby, and shall continue in full force and 
effect, and be enforced to the fullest extent permitted by law. 

20.11 Entire Agreement and Conflicts: This Agreement is intended by the parties hereto to be 
final expression of this Agreement, and it constitutes the full and entire understanding between the 
parties with respect to the subject hereof, notwithstanding any representations, statements, or 
agreements to the contrary heretofore made. In the event of a conflict between this Agreement, the 
RFP and the CONTRACTOR's bid proposal, this Agreement shall govern, then the RFP, and then 
the bid proposal. 

20.12 Waiver. Failure of CITY to insist upon strict performance of any provision or condition of 
this Agreement, or to execute any right therein contained, shall not be constructed as a waiver or 
relinquishment for the future of any such provision, condition, or right, but the same shall remain in 
full force and effect. 

20.13 Disputes. Any claim, objection, or dispute arising out of the terms of this Agreement shall 
be litigated in the Seventeenth Judicial Circuit Cout1 in and for Broward County. 

20.14 Attorney's Fees. In the event that either pm1y brings suit for enforcement of this Agreement, 
each party shall bear its own attorney's fees and court costs, except as otherwise provided under the 
indemnification provisions set f011h herein above. 

20.15 Protection of Citv Pronertv. At all times during the performance of this Agreement, 
CONTRACTOR shall protect CITY's property from all damage whatsoever on account of the work 
being carried on under this Agreement. 

20.16 Counterparts and Execution. This Agreement may be executed in multiple originals or 
counterparts, each of which shall be deemed to be an original and together shall constitute one and 
the same agreement. Execution and delivery of this Agreement by the Parties shall be legally binding, 
valid and effective upon delivery of the executed documents to the other party through facsimile 
transmission, email, or other electronic delivery. 

20.17 Compliance with Statutes. It shall be the Contractor's responsibility to be aware of and 
comply with all statutes, ordinances, rules, orders, regulations and requirements of all local, City, 
state, and federal agencies as applicable 

THE REMAINDER OF THIS PAGE 

HAS BEEN INTENTIONALLY LEFT BLANK 
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IN WITNESS OF THE FOREGOING, the patties have set their hands and seals the day 
and year first written above. 

CITY: 

CITY OF PEMBROKE PINES, FLORIDA 

OFFICE OF THE CITY ATTORNEY 
CONTRACTOR: 

BEFORE ME, an officer duly authorized by law to administer oaths and take 
acknowledgments, personally appeared ~o--u ~ G . G;-tt'Wr) as S.o.~ ofDBI 
SERVICES, LLC., a company auth~ized ~onduct siness in thest~lorida, and 
acknowledged execution of the foregoing Agreement as the proper official of DBI SERVICES, 
LLC. for the use and purposes mentioned in it and affixed the official sea l of the corporation, and that 
the instrument is the act and deed of that corporation. 

IN WITNESS OF THE FOREGOING, I have set my hand and official seal at in the State 
and County aforesaid on this ) ..q.-t-h day of S ~ , 2018. 

~ ~~R~tJ~~~oi) 

(Name ofNotary Typed, Printed or Stamped) 
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Agenda Request Form

City of Pembroke Pines, FL 601 City Center Way

Pembroke Pines, FL  

33025

www.ppines.com

Agenda Number: 13.

File ID: Type: Status: 18-0590 Bid Passed

1Version: Agenda 

Section: 

In Control: City Commission

05/30/2018File Created: 

06/06/2018Final Action: Ground MaintenanceShort Title: 

Title: MOTION TO APPROVE THE FINDINGS AND RECOMMENDATION OF THE 

EVALUATION COMMITTEE AND TO AWARD SECTIONS 1 - 5 OF 

PSPW-17-07 “CITY WIDE GROUNDS MAINTENANCE" TO ELAN LAWN 

AND LANDSCAPE SERVICES, INC. IN THE ANNUAL AMOUNT OF 

$1,743,714.50 WHICH INCLUDES A 10% OWNER’S CONTINGENCY IN 

THE AMOUNT OF $158,519.50, AND TO AWARD SECTION 6 TO DBI 

SERVICES, LLC IN THE ANNUAL AMOUNT OF $328,614, WHICH 

INCLUDES A 10% OWNER'S CONTINGENCY IN THE AMOUNT OF 

$29,874, FOR A TOTAL ANNUAL COST OF $2,072,382.50 FOR AN INITIAL 

TWO YEAR PERIOD. 

 

*Agenda Date: 06/06/2018

Agenda Number: 13.

Internal Notes: 

Attachments: 1. 5-30-18 Meeting Minutes, Summary Rankings, and Score Sheets, 2. Specimen Agreement, 3. 

Proposal from Elan Lawn and Landscape Services, Inc., 4. Proposal from DBI Services, LLC, 5. 

PSPW-17-07 - Bid Tabulation, 6. PSPW-17-07- City Wide Grounds Maintenance

1 Passapprove06/06/2018City Commission

A motion was made to approve on the Consent Agenda Action  Text: 

Mayor Ortis, Commissioner Castillo, Commissioner Schwartz, 

Commissioner Siple, and Vice Mayor Good Jr.

5Aye:  -

0Nay:  -
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MOTION TO APPROVE THE FINDINGS AND RECOMMENDATION OF THE EVALUATION 

COMMITTEE AND TO AWARD SECTIONS 1 - 5 OF PSPW-17-07 “CITY WIDE GROUNDS 

MAINTENANCE" TO ELAN LAWN AND LANDSCAPE SERVICES, INC. IN THE ANNUAL 

AMOUNT OF $1,743,714.50 WHICH INCLUDES A 10% OWNER’S CONTINGENCY IN THE 

AMOUNT OF $158,519.50, AND TO AWARD SECTION 6 TO DBI SERVICES, LLC IN THE 

ANNUAL AMOUNT OF $328,614, WHICH INCLUDES A 10% OWNER'S CONTINGENCY IN 

THE AMOUNT OF $29,874, FOR A TOTAL ANNUAL COST OF $2,072,382.50 FOR AN 

INITIAL TWO YEAR PERIOD. 

 

 

SUMMARY EXPLANATION AND BACKGROUND:

1.  On March 21, 2018, the City Commission authorized the advertisement of PSPW-17-07 

“City Wide Grounds Maintenance”, which was advertised on April 25, 2018.

 

2.  The purpose of this solicitation was to supply all labor, equipment, and material to maintain 

designated lawn and landscape areas belonging to the City within City limits.  The solicitation 

divided into the following sections:

 

    Section 1 - East Properties

    Section 2 - East Streets

    Section 3 - West Properties

    Section 4 - West Streets

    Section 5 - Canal Cleaning

    Section 6 - Litter and Debris Control

 

3.  On May 22, 2018, the City opened five (5) proposals and one (1) alternate proposal from the 

following vendors:

           

Vendor Name  Total Cost

DBI Services, LLC - Alt Proposal (Partial Bid)*  $   499,740 

DBI Services, LLC  - Main Proposal (Partial Bid)  $   548,532 

Landscape Service Professionals, Inc. (Partial Bid)  $1,777,874 

Elan Lawn and Landscape Services , Inc.  $1,793,195 

DynaServ Florida LLC  $2,527,411 

Superior Landscaping & Lawn Service, Inc.  $2,578,649 

*Please note that the alternate proposal submitted by DBI Services, LLC was contingent on 

being awarded both sections 5 and 6.  Please refer to Exhibit 5 "PSPW-17-07 - Bid 

Tabulation," which includes a breakdown of the proposal for each proposer by each section 

and line item.

 

4.  On May 30, 2018, the City convened an evaluation committee to evaluate the qualifications 

of the proposers based on the weighted criteria provided for in the bid documents and listed 

below:

    

     - Experience and Ability (25%)

     - Previous Experience (25%)
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     - Firm’s Understanding and Approach to the Work (20%)

     - Project Cost (25%)

     - Local Vendor Preference/Veteran Owned Small Business Preference (5%)

 

5.  At the May 30, 2018 meeting, the evaluation committee ranked the vendors as shown below:

 

Rank     Vendor Name

1 Elan Lawn and Landscape Services, Inc.

2 DBI Services, LLC       

3 Superior Landscaping & Lawn Service, Inc.

4 DynaServ Florida LLC

5 Landscape Service Professionals, Inc.

 

6.  Based on the scoring results, the evaluation committee unanimously approved a motion to 

recommend the City Commission to award sections 1 - 5 of PSPW-17-07 “City Wide Grounds 

Maintenance” to Elan Lawn and Landscape Services, Inc. and to award section 6 to DBI 

Services, LLC. 

 

7.  Below is a summary of Elan Lawn and Landscape Services, Inc.’s costs for sections 1 - 5 

and DBI Services, LLC.’s cost for section 6,  Proposal for each section, along with a 10% 

owner's contingency per section:

 

Section Vendor Annual Amount W/ 10% Contingency

1 - East Properties Elan Lawn & Landscape Services, Inc. $381,535 $419,689 

2 - East Streets Elan Lawn & Landscape Services, Inc. $370,905 $407,996 

3 - West Properties Elan Lawn & Landscape Services, Inc. $305,625 $336,188 

4 - West Streets Elan Lawn & Landscape Services, Inc. $483,930 $532,323 

5 - Canal Cleaning Elan Lawn & Landscape Services, Inc. $43,200 $47,520 

6 - Litter & Debris Control DBI Services, LLC $298,740 $328,614 

Total  $1,883,935 $2,072,383 

 

8.  In addition, Elan Lawn and Landscape Services, Inc has also completed the Equal Benefits 

Certification Form and has utilized the following allowable exemption, stating that “the 

Contractor does not provide benefits to employees’ spouses in traditional marriages.”  DBI 

Services, LLC has also completed the Equal Benefits Certification Form and has stated that 

the "Contractor currently complies with the requirements of this section."

 

9.  Request Commission to approve the findings and recommendation of the evaluation 

committee and to award sections 1 - 5 of PSPW-17-07 “City Wide Grounds Maintenance" to 

Elan Lawn and Landscape Services, Inc. in the annual amount of $1,743,714.50 which includes 

a 10% owner’s contingency in the amount of $158,519.50 and section 6 to DBI Services, LLC. 

in the annual amount of $328,614, which includes a 10% owner's contingency in the amount of 

$29,874, for a total annual cost of $2,072,382.50 for an initial two year period.

 

FINANCIAL IMPACT DETAIL:

 

a)   Initial Cost:  $2,072,382.50
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b)   Amount budgeted for this item in Account No: Funds are budgeted in the following 

"Contractual services- other" accounts: 

 

Account Summary

100-541-6002-34990

1-519-6001-34990

1-519-6008-34990

1-519-6008-55-34990

1-539-6004-34990

1-519-800-34990

471-533-6031-34990

471-535-6022-34990

1-569-5002-203-34990

170-569-5051-550-34990-7900-310

172-569-5053-34990-7900-310

173-569-5061-34990-7900-310

1-569-5002-209-34990

170-569-5051-552-34990-7900-310

171-569-5052-554-34990-7900-310

1-569-5002-208-34990

170-569-5051-551-34990-7900-310

171-569-5052-553-34990-7900-310

 

c)   Source of funding for difference, if not fully budgeted: Not Applicable.

d)   5 year projection of the operational cost of the project: The contract with Elan Lawn 

and Landscape Services, Inc. has an annual cost of  $1,743,714.50 which includes a 10% 

owner’s contingency in the amount of $158,519.50.  The contract with DBI Services, LLC. has 

an annual cost of $328,614, which includes a 10% owner's contingency in the amount of 

$29,874.  The contracts shall commence on July 1, 2018, for an initial two year period, expiring 

on June 30, 2020.  The agreement may also be renewed for two additional two-year terms upon 

mutual consent.                     

 
  Contract Year 1   Contract Year 2    

Revenues  $0  $0    

Expenditures $2,072,382.50  $2,072,382.50     

Net Cost  $2,072,382.50  $2,072,382.50    

 

e)   Detail of additional staff requirements:  Not Applicable. 
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